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Introduction 

 

The AMC SEO Guide E-Book is a complete  
beginner’s guide to Search Engine Optimization. 

 

All of the information for The AMC SEO Guide E-Book 
was compiled from multiple sources on the internet.   

 
It provides step by step instructions on Google Analytics  

and  Search Engine Directory Submissions  
for the highest page ranking submission sites on the internet. 
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MODULE 1 GETTING FOUND ON THE INTERNET 

 

 

STEP 1 – CREATE A GOOGLE ANALYTICS ACCOUNT 

 

 

 

 
What is Google Analytics and Why Do You Need It? 
 

 

Google Analytics is a freemium web analytics service offered by Google that tracks and reports website traffic. Google 

launched the service in November 2005 after acquiring Urchin. Google Analytics is now the most widely used web 

analytics service on the Internet. 

Google Analytics - Wikipedia, the free encyclopedia 

https://en.wikipedia.org/wiki/Google_Analytics 

Wikipedia 

 

 

The following article, Five things you should know about Google Analytics 

By Scott Matteson in Google in the Enterprise, January 2, 2013, 4:47 AM PST // scott_matteson explains in 

detail how you will benefit by using Google Analytics and How to Set Up Your Free Account. 

 

 

 

 

\ 

https://en.wikipedia.org/wiki/Google_Analytics
http://www.techrepublic.com/search/?a=scott+matteson
http://www.techrepublic.com/blog/google-in-the-enterprise/
https://twitter.com/intent/user?screen_name=scott_matteson


Five things you should know about Google Analytics 
Google Analytics is a free analysis service which measures website activity and performance. These five tips can help you 

get more out of it.  

By Scott Matteson in Google in the Enterprise, January 2, 2013, 4:47 AM PST // scott_matteson  

 

In the old days, when I was a kid, most of what I knew about marketing strategies (other than commercials for 

toys and cereal) came from reruns of the TV show "Bewitched." 

 

Bumbling muggle Darrin Stevens, married to spellbinding witch Samantha, worked for an advertising agency 

and was usually plagued by magical and comedic mishaps while trying to devise a successful ad campaign. 

Invariably Samantha would rescue him in one fashion or another and help him serve up a flashy catch phrase or 

jingle to his grumpy boss, Larry Tate. Larry would then happily proclaim it a genius idea and often attempt to 

take credit for it, much to the hilarity of the audience. Darrin's bacon would be pulled from the fire once again, 

until the next episode. 

While I'll admit this is generally how things work in my house, nowadays marketing is a bit more complex than 

it was in the 1960s (hence the interest in a simpler-time show like "Mad Men"). Unfortunately, there are no 

magic solutions available to determine what the boss or the customers might like. However, as Arthur C. Clarke 

put it in his Three Laws of Prediction, "Any sufficiently advanced technology is indistinguishable from magic." 

Fast forward to the future 

Google Analytics is an advanced technology which can help you measure how your company's online 

marketing and presence is working. It gathers vast amounts of data and can serve as an EKG for your website so 

you can skip the supernatural shenanigans and get right to the core of what's successful and what isn't. With that 

in mind, here are five important things to know about Google Analytics. 

 

 

 

 

http://www.techrepublic.com/search/?a=scott+matteson
http://www.techrepublic.com/blog/google-in-the-enterprise/
https://twitter.com/intent/user?screen_name=scott_matteson
http://en.wikipedia.org/wiki/Bewitched
http://en.wikipedia.org/wiki/Muggle
http://www.imdb.com/title/tt0804503/
http://en.wikipedia.org/wiki/Clarke%27s_three_laws
http://www.google.com/analytics/
http://tr1.cbsistatic.com/hub/i/2015/05/07/c4529290-f492-11e4-940f-14feb5cc3d2a/a_matteson_ganalytics.png


1. It offers a variety of information for marketers, business analysts and IT staff 

Right out of the starting gate you can use Google Analytics to investigate the following: 

 How many visitors your site has at the moment 
 Who has visited your site recently, and how many of these are unique or repeat visitors 
 How often repeat visitors come back to your site 
 How visitors get to your site (e.g. referral, ads, direct, links or email) 
 What other sites are referring visitors to yours 
 Where your visitors are coming from (e.g. the U.S. or other countries) 
 Which pages on your site have been visited the most 
 How your site is faring in social networks; for instance how many +1s you're getting on Google Plus, the number 

of Facebook Likes/Sends you receive or the volume of Twitter Tweets about your pages 
 What is the "bounce rate" (the number of visitors who leave without examining other pages) 
 The average time spent viewing your site 
 What kind of browsers visitors are using 
 The speed of the ISPs involved 

2. It is easy to set up and doesn't require you to host your website with Google 

There is no cumbersome registration process to use Google Analytics, nor do you have to use their hosting 

service, update your DNS records or get on the phone with Google and prove your identity. For the basic setup 

all you have to do is sign up for the service then enter a string of code in your website's page, or any subsidiary 

pages you want to analyze. Google will then start gathering data (note: more advanced features may require 

further setup). If you don't administer your own site, the organization that does may be able to take care of this 

for you. 

To set up, click here to sign into Google Analytics. (Figure A)  

Figure A 

 
You then specify what you want to track and how. (Figure B)  

 

 

 

 

 

 

 

 

http://www.google.com/analytics/home/
http://tr1.cbsistatic.com/hub/i/2015/05/07/c4aaff7d-f492-11e4-940f-14feb5cc3d2a/a1_matteson_ganalytics.png


 

Figure B 

 

In the example shown, I'll set up a website, but you can also track mobile applications. Google provides a best 

practices guide to cover this category.  

Enter your website information as shown above, and then configure account settings at the bottom of the same page. 

(Figure C)  

http://support.google.com/analytics/bin/answer.py?hl=en&answer=2587087
http://support.google.com/analytics/bin/answer.py?hl=en&answer=2587087
http://tr1.cbsistatic.com/hub/i/2015/05/07/c4fba2c1-f492-11e4-940f-14feb5cc3d2a/b_matteson_ganalytics.png


Figure C 

 
Read and accept the TOS then click Accept and you'll get a tracking code at the next screen. (Figure D)  

Figure D 

 
Your Account Home Page will then be shown. Click your site and it will expand to provide a link underneath called "All 

Web Site Data." (Figure E)  

http://tr1.cbsistatic.com/hub/i/2015/05/07/c54d040b-f492-11e4-940f-14feb5cc3d2a/c_matteson_ganalytics.png
http://tr1.cbsistatic.com/hub/i/2015/05/07/c5a04ea5-f492-11e4-940f-14feb5cc3d2a/d_matteson_ganalytics.png


Figure E 

 
Click "All Web Site Data" to see the statistics you can track once the data becomes available; this takes you to the 

"Standard Reporting" section. (Figure F)  

Figure F 

 
Note that the "Audience" section has numerous options underneath which you can use to view data - and you can 

search the menus too. (Figure G)  

http://tr1.cbsistatic.com/hub/i/2015/05/07/c5f1ee64-f492-11e4-940f-14feb5cc3d2a/e_matteson_ganalytics.png
http://tr1.cbsistatic.com/hub/i/2015/05/07/c643e2e8-f492-11e4-940f-14feb5cc3d2a/f_matteson_ganalytics.png


Figure G 

 

Advertising, Traffic Sources, Content and Conversions can be expanded as well to utilize the more advanced 

options available underneath.  

 

http://tr1.cbsistatic.com/hub/i/2015/05/07/c6932878-f492-11e4-940f-14feb5cc3d2a/g_matteson_ganalytics.png


3. Google offers both free and paid versions of Analytics 

The basic version of Google Analytics is free (to be fair, however, keep in mind that a free product from Google 

may not necessarily remain forever free; there is no longer a free version of Google Apps available for new 

business customers for instance). 

Google Analytics Premium is the advanced (read: paid) version of the product. It offers direct support, account 

management, hands-on implementation assistance, greater data processing/limits capacities, and more. 

The free version "samples" data, meaning you get more of an average of the statistics - you might not see the 

accurate hit count on a very busy website for instance. The premium version gives you more accurate results. 

Interestingly, the premium edition is available for a flat fee of $150K per year, which obviously puts it in the 

realm of large enterprises with plenty of capital. There is no mid-tier paid version at present. 

Google provides a chart showing the full differences between the free and premium versions. 

4. It can show you at a glance how your site or your ad campaign, search engine activity or 

other strategies are working so you can make immediate adjustments 

Google Analytics provides customizable dashboards you can use to display the data you're most interested in. 

You configure the dashboard using widgets, which are data categories that show certain information (Visits, 

Bounce Rate, Visits by Language, etc.) 

Below (Figures H through K) are several examples of how the dashboard has been configured for basic traffic analysis.  

http://www.google.com/analytics/premium/features.html


Figure H 

 

Figure I 

 

Figure J 

http://tr1.cbsistatic.com/hub/i/2015/05/07/c6e56ade-f492-11e4-940f-14feb5cc3d2a/h_matteson_ganalytics.png
http://tr1.cbsistatic.com/hub/i/2015/05/07/c73c0843-f492-11e4-940f-14feb5cc3d2a/i_matteson_ganalytics.png


 

Figure K 

 

Google states "You can create up to 20 dashboards, and each dashboard can contain up to 12 widgets." 

To create a new dashboard, at the Home screen, expand "Dashboard" in the left column (Figure L) and then click New 

Dashboard.  

http://tr1.cbsistatic.com/hub/i/2015/05/07/c791a1ae-f492-11e4-940f-14feb5cc3d2a/j_matteson_ganalytics.png
http://tr1.cbsistatic.com/hub/i/2015/05/07/c7ebeba8-f492-11e4-940f-14feb5cc3d2a/k_matteson_ganalytics.png


Figure L 

 
In the screenshot above I've selected a "Blank Canvas" (the "Starter Dashboard" will create an elementary dashboard for 

you with many Visit-related details) and entered the name "Marketing Dashboard" as an example. If I click "Create 

Dashboard" I can then add Widgets as shown in Figure M.  

Figure M 

 

Widgets are built using metrics, and can display information directly or in pie/timeline/table format for visual 

appeal. There are over 200 available metrics, such as "Ad Plays," "Ad Sense Ads Clicked," "Cost per 

Transaction," "Impressions" (the number of times your search ads were displayed), "Product Revenue," "ROI," 

"Total Abandonment Rate" and so forth. You can also add filters to streamline the results further, for instance to 

only show a certain kind of data. 

Let's say I'm using AdSense and want to create a dashboard with widgets showing the results. I would click "Add a 

metric." (Figure N)  

http://tr1.cbsistatic.com/hub/i/2015/05/07/c83a519f-f492-11e4-940f-14feb5cc3d2a/l_matteson_ganalytics.png
http://tr1.cbsistatic.com/hub/i/2015/05/07/c88cf829-f492-11e4-940f-14feb5cc3d2a/m_matteson_ganalytics.png


Figure N 

 

I can then select "AdSense Ads Clicked" and click Save. 

My Dashboard now shows the new widget. (Figure O)  

Figure O 

 

You can edit widgets using the gear-like settings icon in the upper right or you can click "Delete widget" in the 

box to remove them from the dashboard. You can add more widgets using the "Add Widget" button in the 

toolbar. 

If I add all relevant AdSense metrics, I'll have a dashboard that resembles Figure P.  

http://tr1.cbsistatic.com/hub/i/2015/05/07/c8dea296-f492-11e4-940f-14feb5cc3d2a/n_matteson_ganalytics.png
http://tr1.cbsistatic.com/hub/i/2015/05/07/c92ef4a8-f492-11e4-940f-14feb5cc3d2a/o_matteson_ganalytics.png


Figure P 

 

(Granted, there isn't any data there yet, but this shows how you would group the information you want to see in 

the dashboard.) 

http://tr1.cbsistatic.com/hub/i/2015/05/07/c9803ff6-f492-11e4-940f-14feb5cc3d2a/p_matteson_ganalytics.png


This sample dashboard (Figure Q) from www.dashboardjunkie.com offers a glimpse of how AdWords is performing for a 

company selling athletic wear:  

Figure Q 

 
Want to see how search terms are generating revenue?  Dashboard Junkie gives us another example. (Figure R)  

Figure R 

 
Let's say you're a blogger and you'd like to review stats regarding your site. Again, Dashboardjunkie.com provides a 

sample. (Figure S)  

http://www.dashboardjunkie.com/
http://www.dashboardjunkie.com/wp-stuff/uploads/AdWords-performance-dashboard.jpg
http://www.dashboardjunkie.com/wp-stuff/uploads/AdWords-performance-dashboard.jpg
http://www.dashboardjunkie.com/wp-stuff/uploads/E-tailer-SEO-Google-Analytics-Dashboard.png
http://www.dashboardjunkie.com/wp-stuff/uploads/Personal-blogger-dashboard.jpg
http://www.dashboardjunkie.com/wp-stuff/uploads/Personal-blogger-dashboard.jpg
http://tr1.cbsistatic.com/hub/i/2015/05/07/c9e9a280-f492-11e4-940f-14feb5cc3d2a/q_matteson_ganalytics.png
http://tr1.cbsistatic.com/hub/i/2015/05/07/ca3ea3f1-f492-11e4-940f-14feb5cc3d2a/r_matteson_ganalytics.png


Figure S 

 

You can use dashboards to analyze mobile ecommerce traffic, social media interactions and numerous other key 

areas of interest. You can even share dashboards with other Google Analytics users and vice versa; Google 

offers some dashboards and apps to meet various needs. 

This is just a start. Analytics-review.com has a useful tutorial offering more information on dashboards. You 

can also learn how to create the Perfect Google Analytics Dashboard. 

 

 

 

 

 

 

 

http://cutroni.com/blog/2011/12/13/building-a-mobile-ecommerce-dashboard-in-google-analytics/
http://cutroni.com/blog/2012/04/24/a-social-media-dashboard-for-google-analytics/
http://www.google.com/analytics/apps/results?q=dashboard
http://analytics-review.com/google-analytics-dashboards-tutorial/
http://www.portent.com/blog/analytics/perfect-google-analytics-dashboard.htm
http://tr1.cbsistatic.com/hub/i/2015/05/07/caa68d36-f492-11e4-940f-14feb5cc3d2a/s_matteson_ganalytics.png


5. You can put in a little or a lot; there are plenty of newbie and expert options 

Right now, hopefully, you have enough information to get off the ground using Google Analytics. However, 

I've only covered the proverbial tip of the iceberg. There are many more options and features available, such as: 

 You can set up goal conversions, which measure business objectives such as how many users have registered 
with your site or downloaded a file, to track results over time. It's possible to examine data spreading out over 
hours, days, weeks, months, etc. Google provides you with 20 goals per profile in the free Google Analytics (you 
can use multiple profiles for multiple users). 

 If you use AdWords, the data can be linked to your Google Analytics profile and provide you with relevant 
reports. It can also show you information regarding any ads you may have within the Google Display Network. 

 You can access Ecommerce data involving product performance, sales performance, transactions and time to 
purchase. 

 You can use Advanced Segmentation to drill down into the kind of traffic you're getting to your site. 
 If you're the website administrator, you can examine site speed, page load time, and other factors which are 

useful to you to determine whether the server is handling traffic demands. 
 You can set up Mobile App Analytics to examine interactions with your site from mobile devices. 
 Google has an Adwords blog you can check out. You can view tutorial presentations for their "Google Analytics 

Individual Qualification test." Finally, some great tips can be found in this article titled "50 Resources for Getting 
the Most out of Google Analytics." 

 

In summary, Google Analytics can perform magic for you with proper setup, care, and feeding. It may not be as 

pretty as Samantha Stevens, but at least it doesn't come with a condescending mother-in-law who keeps calling 

you "Dirwood." 

 

http://www.techrepublic.com/blog/google-in-the-enterprise/five-things-you-should-know-about-google-analytics/ 

 

 

 

 

 

 

https://support.google.com/analytics/bin/answer.py?hl=en&answer=2587086&topic=2587085&ctx=topic
http://analytics.blogspot.com/
http://www.google.com/analytics/iq.html
http://blog.kissmetrics.com/50-resources-for-getting-the-most-out-of-google-analytics/
http://blog.kissmetrics.com/50-resources-for-getting-the-most-out-of-google-analytics/
http://www.techrepublic.com/blog/google-in-the-enterprise/five-things-you-should-know-about-google-analytics/
http://tr1.cbsistatic.com/hub/i/2015/05/07/cafc97dd-f492-11e4-940f-14feb5cc3d2a/t_matteson_ganalytics.png


Create a GOOGLE ANALYTICS account. 
 
 

Add your UA analytics code to your website. 

Under the Site Tab, Click Tracking. 

 
 
 

 

 

 



Click Google Analytics and input your UA Tracking Code and click SAVE. 

 

 

Publish your site again. 

 
Check your site by visiting your URL after closing the webhost admin page. 

 

 

 

 

 

 

 

 

 

 

 

 



MODULE 2 SEARCH ENGINE OPTIMIZATION (SEO) 

 

 

 

 

  

 

 

 

 

Top Search Engine Directory Submission 
 

iSubmit.com is a Search Engine Submission Firm based out of San Diego, Ca. 

 

 iSubmit says, “we help customers build backlinks by submitting their websites to the smaller search 

engines and directories.” 

“Why are backlinks important?  Google uses something called PAGERANK to determine how 

important a website is.  Their exact algorithm is a secret, but backlinks play a big part in it.  If a website 

has a link pointing back to your site (backlink), Google sees this as a vote of confidence in your site.  

Now, the higher the Page Rank of that website which has your link on it, the more that vote means to 

Google.  If two identical websites were competing for the same keyword phrase on Google, the one with 

the higher Page Rank will usually rank higher.” 

“iSubmit is a monthly subscription service, meaning once a month we will take your website and submit 

it to over 350 search engines (as of this writing, the actual number of websites is about 475).   This 

process will typically take us about four days to complete.  Once we have finished submitting your site, 

we will send you an email notification, and you can log into your account to view the results.” 

iSubmit charges $5.00 per month charged to your credit card on file and you may cancel anytime. 

 

If you prefer to submit your site to search engines yourself, I recommend you use the lists on the next 7 pages. 

 

 

 

 

 



SEO DIRECTORY SUBMISSION LIST 2015 

General - Search Engines Page Rank (pr) Alexa Rank 

Google 9 1 

Yahoo 8 4 

Bing 8 23 

Yandex 7 1701 

Baidu 9 5 

Soso 7 41 

Sogou 8 121 

Duckduckgo 7 611 

Blekko 7 4711 

Gigablast 3 13834 

Meta - Search Engines Page Rank (pr) Alexa Rank 

Kayak 6 630 

Webcrawler 5 1134 

Info  6 2030 

Dogpile 7 3611 

Ixquick 7 6567 

Excite 8 7767 

Zoo 4 7944 

Mamma 7 21125 

Hotbot 8 68917 

Yippy  6 97110 

Deeperweb 4 116238 

https://www.google.com/
https://www.yahoo.com/
http://www.bing.com/
http://www.yandex.com/
http://www.baidu.com/
http://soso.com/
http://www.sogou.com/
https://duckduckgo.com/
http://blekko.com/
http://www.gigablast.com/
http://www.kayak.com/
http://www.webcrawler.com/
http://info.com/
http://www.dogpile.com/
https://ixquick.com/
http://www.excite.com/
http://www.zoo.com/
http://mamma.com/
http://www.hotbot.com/
http://yippy.com/
http://deeperweb.com/


Top 15 Most Popular Search Engines | October 2015 
http://www.ebizmba.com/articles/search-engines 

 

1 | Google 
1 - eBizMBA Rank | 1,100,000,000 - Estimated Unique Monthly Visitors | 1 - Compete Rank | 1 - Quantcast 

Rank | 1 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

2 | Bing 
15 - eBizMBA Rank | 350,000,000 - Estimated Unique Monthly Visitors | 5 - Compete Rank | 19 - Quantcast 

Rank | 22 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

3 | Yahoo! Search 
18 - eBizMBA Rank | 300,000,000 - Estimated Unique Monthly Visitors | *8* - Compete Rank | *28* - 

Quantcast Rank | NA - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

4 | Ask 
25 - eBizMBA Rank | 245,000,000 - Estimated Unique Monthly Visitors | 14 - Compete Rank | 31 - Quantcast 

Rank | 31 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

5 | Aol Search 
245 - eBizMBA Rank | 125,000,000 - Estimated Unique Monthly Visitors | *250* - Compete Rank | *240* - 

Quantcast Rank | NA - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

 

 

http://www.ebizmba.com/articles/search-engines
http://www.google.com/
http://siteanalytics.compete.com/google.com
http://quantcast.com/google.com
http://www.alexa.com/siteinfo/google.com/
http://www.bing.com/
http://siteanalytics.compete.com/bing.com
http://quantcast.com/bing.com
http://www.alexa.com/siteinfo/bing.com/
http://www.search.yahoo.com/
http://siteanalytics.compete.com/search.yahoo.com
http://quantcast.com/search.yahoo.com
http://www.alexa.com/siteinfo/search.yahoo.com/
http://www.ask.com/
http://siteanalytics.compete.com/ask.com
http://quantcast.com/ask.com
http://www.alexa.com/siteinfo/ask.com/
http://www.search.aol.com/
http://siteanalytics.compete.com/search.aol.com
http://quantcast.com/search.aol.com
http://www.alexa.com/siteinfo/search.aol.com/
http://www.google.com/
http://www.bing.com/
http://www.search.yahoo.com/
http://www.ask.com/
http://www.search.aol.com/


Top 15 Most Popular Search Engines | October 2015 
http://www.ebizmba.com/articles/search-engines 

 

6 | Wow 
271 - eBizMBA Rank | 100,000,000 - Estimated Unique Monthly Visitors | 20 - Compete Rank | *26* - 

Quantcast Rank | 767 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

 

7 | WebCrawler 
511 - eBizMBA Rank | 65,000,000 - Estimated Unique Monthly Visitors | 100 - Compete Rank | 759 - 

Quantcast Rank | 674 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

 

8 | MyWebSearch 
545 - eBizMBA Rank | 60,000,000 - Estimated Unique Monthly Visitors | *105* - Compete Rank | 1,124 - 

Quantcast Rank | 405 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

 

9 | Infospace 
892 - eBizMBA Rank | 24,000,000 - Estimated Unique Monthly Visitors | *66* - Compete Rank | *500* - 

Quantcast Rank | 2,110 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

 

10 | Info 
1,064 - eBizMBA Rank | 13,500,000 - Estimated Unique Monthly Visitors | 378 - Compete Rank | 877 - 

Quantcast Rank | 1,938 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

http://www.ebizmba.com/articles/search-engines
http://www.wow.com/
http://siteanalytics.compete.com/wow.com
http://quantcast.com/wow.com
http://www.alexa.com/siteinfo/wow.com/
http://www.webcrawler.com/
http://siteanalytics.compete.com/webcrawler.com
http://quantcast.com/webcrawler.com
http://www.alexa.com/siteinfo/webcrawler.com/
http://www.mywebsearch.com/
http://siteanalytics.compete.com/mywebsearch.com
http://quantcast.com/mywebsearch.com
http://www.alexa.com/siteinfo/mywebsearch.com/
http://www.infospace.com/
http://siteanalytics.compete.com/infospace.com
http://quantcast.com/infospace.com
http://www.alexa.com/siteinfo/infospace.com/
http://www.info.com/
http://siteanalytics.compete.com/info.com
http://quantcast.com/info.com
http://www.alexa.com/siteinfo/info.com/
http://www.wow.com/
http://www.webcrawler.com/
http://www.mywebsearch.com/
http://www.infospace.com/
http://www.info.com/


Top 15 Most Popular Search Engines | October 2015 
http://www.ebizmba.com/articles/search-engines 

 

11 | DuckDuckGo 
2,153 - eBizMBA Rank | 13,000,000 - Estimated Unique Monthly Visitors | 2,323 - Compete Rank | 3,479 - 

Quantcast Rank | 658 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

 

12 | Blekko 
2,280 - eBizMBA Rank | 12,500,000 - Estimated Unique Monthly Visitors | 862 - Compete Rank | 1,461 - 

Quantcast Rank | 4,518 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

 

13 | Contenko 
2,402 - eBizMBA Rank | 11,000,000 - Estimated Unique Monthly Visitors | *200* - Compete Rank | *2,500* - 

Quantcast Rank | 4,505 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

 

14 | Dogpile 
2,421 - eBizMBA Rank | 10,500,000 - Estimated Unique Monthly Visitors | 2,734 - Compete Rank | 1,446 - 

Quantcast Rank | 3,084 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

 

15 | Alhea 
4,300 - eBizMBA Rank | 7,500,000 - Estimated Unique Monthly Visitors | 451 - Compete Rank | *1,225* - 

Quantcast Rank | 11,225 - Alexa Rank | Last Updated: October 1, 2015. 

The Most Popular Search Engines | eBizMBA 

 
 

http://www.ebizmba.com/articles/search-engines
http://www.duckduckgo.com/
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Here the List of Top 100 High PR Do Follow Directory Submission Sites 
http://www.bloggingshout.com/high-pr-do-follow-directory-submission-sites/ 

1. http://www.sitepromotiondirectory.com – 7 

2. http://www.dmoz.org – 7 

3. http://www.highrankdirectory.com – 7 

4. http://www.abc-directory.com – 7 

5. http://www.ilovelanguages.com – 7 

6. http://www.envirolink.org – 7 

7. http://www.freeprwebdirectory.com – 7 

8. http://www.canadawebdir.com – 7 

9. http://www.traveltourismdirectory.net – 7 

10. http://www.abc-directory.com – 7 

11. http://www.highrankdirectory.com – 7 

12. http://www.gogreece.com – 7 

13. http://www.alistsites.com – 7 

14. http://www.uwab.org – 7 

15. http://www.shipre.net – 7 

16. http://boingboing.net – 7 

17. http://lanic.utexas.edu – 7 

18. http://elecdir.com – 7 

19. http://www.networkedblogs.com – 7 

20. http://www.blogtoplist.com – 6 

21. http://www.hotvsnot.com – 6 

22. http://www.dirbit.com -6 

23. http://www.dizila.com – 6 

24. http://www.submissionwebdirectory.com – 6 

25. http://www.usgeo.org/submit.php – 6 

26. http://www.scrubtheweb.com – 6 

27. http://www.britainbusinessdirectory.com/submit.php – 6 

28. http://www.ukinternetdirectory.net – 6 

29. http://www.gmawebdirectory.com – 6 

30. http://www.promotebusinessdirectory.com – 6 

31. http://www.marketinginternetdirectory.com/submit.php – 6 

32. http://www.gmawebdirectory.com/submit.php – 6 

33. http://www.usalistingdirectory.com/submit.php – 6 

34. http://www.usalistingdirectory.com – 6 

35. http://www.marketinginternetdirectory.com – 6 

36. http://www.blog-directory.org – 6 

37. http://www.a1webdirectory.org – 5 

38. http://www.somuch.com – 5 

39. http://www.321webmaster.com – 5 

40. http://www.ananzi.co.za – 5 

41. http://www.directory2009.com – 5 

42. http://www.directoryworld.net – 5 

43. http://www.blogs-collection.com – 5 

44. http://www.evolvingcritic.com – 5 

45. http://www.littlewebdirectory.com – 5 

46. http://www.addurl.nu – 5 



Here the List of Top 100 High PR Do Follow Directory Submission Sites 
http://www.bloggingshout.com/high-pr-do-follow-directory-submission-sites/ 

47. http://www.linkslive.info – 5 

48. http://www.movethewebforward.com – 5 

49. http://www.obln.org – 5 

50. http://www.onlinesociety.org – 5 

51. http://www.solariqtest.net – 5 

52. http://www.splut.com – 5 

53. http://www.tsection.com -5 

54. http://www.mygreencorner.com – 5 

55. http://www.somuch.com – 5 

56. http://www.thecgisite.com – 5 

57. http://www.bhanvad.com – 5 

58. http://www.londinium.com – 5 

59. http://www.ellysdirectory.com – 5 

60. http://www.bloghints.com/submit.php – 5 

61. http://www.pegasusdirectory.com – 5 

62. http://www.bigtenu.org – 5 

63. http://armenianlinks.com – 5 

64. http://www.bloglisting.net – 5 

65. http://www.britblog.com – 5 

66. http://www.conseillemoi.net – 5 

67. http://www.findelio.com – 5 

68. http://www.officialsearch.com – 5 

69. http://www.vision-iq.com – 5 

70. http://www.voxcap.com – 5 

71. http://www.jazzylook.com – 4 

72. http://www.laptopbaginfo.com – 4 

73. http://www.textiledegree.com – 4 

74. http://www.linkteve.com – 4 

75. http://www.allfreethings.com – 4 

76. http://www.freetoprankdirectory.com – 4 

77. http://www.synergy-directory.com- 4 

78. http://www.nexusdirectory.com – 4 

79. http://www.prolinkdirectory.com – 4 

80. http://www.info-listings.com – 4 

81. http://www.gainweb.org – 4 

82. www.all-blogs.net – 4 

83. http://www.blogdumps.com – 4 

84. http://www.blogicas.com – 4 

85. http://www.blogdirectory.ws – 4 

86. http://www.fuelmyblog.com – 4 

87. http://www.yoofindit.com – 4 

88. http://wldirectory.com – 4 

89. http://www.usawebsitesdirectory.com – 4 

90. http://www.topsiteswebdirectory.com – 4 

91. http://www.the-free-directory.co.uk – 4 

92. http://www.submit-url.org – 4 



Here the List of Top 100 High PR Do Follow Directory Submission Sites 
http://www.bloggingshout.com/high-pr-do-follow-directory-submission-sites/ 

93. http://www.nexusdirectory.com – 4 

94. http://www.nonar.com – 4 

95. http://www.hitwebdirectory.com – 4 

96. http://www.cndanzaperu.org – 4 

97. http://anaximanderdirectory.com – 4 

98. http://www.add32.com – 4 

99. http://www.healthitpages.com – 4 

100. http://www.xtians.com – 4 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Optimize Your Web Pages for Ultimate Search Engine Traffic Referrals 

The following article, SEO Checklist: Drive Traffic with Perfectly Optimized Pages 

By Kelly Stratton on http://altitudemarketing.com/seo-checklist/ 

 explains in detail how to optimize website pages to drive traffic to your website. 

SEO Checklist: Drive Traffic with Perfectly Optimized Pages 

by Kelly Stratton 

Want to improve organic traffic, drive leads and improve your position in search engine 

results? This SEO checklist can help. 

Competing for top rankings in the search engines involves three elements: 

 On-page – Optimizing and improving what is on your website pages. 
 Off-page – Measuring and improving things are that are happening beyond your site, such as the number and 

quality of links coming into your site from other sites. 
 Technical factors. 

SEO Checklist: Drive Traffic with Perfectly Optimized Pages 

In this article, I’ll focus on No. 1 above – on-page optimization. The content on your site and the HTML behind 

your website pages are among the most accessible and controllable search engine optimization (SEO) elements, 

and they are a great starting point for your SEO efforts. 

Your goal is to make every page on your site search-engine-friendly, with content and tools ready to further 

your business goals. 

For optimization purposes, you should have one, or at most, two target keywords or phrases in mind per page. If 

you are trying to rank well for three or four keywords on a single page, it’s time to step back and consider 

breaking up the content onto several different pages so you can create page focus. 

Now is also the time to get a good idea for where your site ranks on your chosen terms. If you are already on 

page one of Google search for your chosen term(s), leave the page alone, other than occasional updates to keep 

its content and/or resources relevant to site visitors. 

SEO Checklist: Drive Traffic with Perfectly Optimized Pages 

Now that you’re ready to begin, the checklist below will guide you in creating the perfectly optimized page. No 

single factor on the checklist is make-or-break for getting your page to rank well, but they work in combination 

to raise your overall score (Google looks at more than 200 factors when it ranks a page). 

 

http://altitudemarketing.com/author/kelly-stratton/
http://altitudemarketing.com/author/kelly-stratton/
http://www.altitudemarketing.com/off-site-seo-checklist/
http://www.altitudemarketing.com/seo-checklist-technical-factors/
http://www.altitudemarketing.com/services/search-advertising-seo/


Perfectly Optimized On-page SEO Checklist 

 Content is high-quality, relevant, fresh and at least 500 words in length. 
 Target search phrase is included in page headline. 
 Target search phrase is included in at least one sub-headline. 
 Target search phrase is repeated three to 10 times within body copy. Don’t over-do it, or the page may get 

downgraded as spam. Keep the reader in mind as you work with the target search phrase. Copy should always 
be reader-friendly. 

 Page includes relevant images and/or graphics that help illustrate the target search phrase. 
 Captions for images and/or graphics include the target search phrase. 
 Content and/or tools and resources on the page are so good that visitors will want to share your link with others 

and post your link elsewhere. 
 Location: If you are optimizing for specific country, state, city or regional names, be sure they are in your copy 

and perhaps in a page footer. 
 No misspellings or poor grammar. Yes, the search engines downgrade for either. 
 Inclusion of social media links and / or user discussion or reviews. Pages with active visitor interaction are scored 

higher than static pages. 

 

Coding and Behind-the-Scenes Factors 

 Include the target keyword/search phrase in the page URL if possible. 
 Title tag: Every page should have an HTML title (enclosed in <title> </title> tags). The title copy should be 

unique, include the target keyword or target phrase, and must be 70 characters or less (any longer, and Google 
will truncate it anyway). 

 Meta description tag: Even if the search engines don’t weigh a meta description in ranking a page, it is very 
important, because it is the marketing copy for your page. The meta description in the page head-tag set 
(enclosed in <meta name = “description” content=””> usually appears with your organic search listing, and 
induces readers to click through. The meta description tag should be no longer than 160 characters, and should 
include your target phrase. 

 Image alt text: Use the target phrase in image alt text (embedded in the image tag as alt=”your keyword”) 
 Links from copy: Use links to other pages on your site, or other resources judiciously. Links should be relevant to 

your page topic. The latest research shows Google may penalize any page containing more than 100 links, and 
we recommend stopping well short of that number, unless there is a good reason. A few internal links (to other 
pages on your site) are a positive, especially if they tie together similar topics. Internal links also help search 
engine bots navigate and categorize your site. 

 Mobile: Make sure sites and pages intended for mobile devices are coded so that the search engines recognize 
them as mobile. This goes beyond the scope of this article, but keep it in mind as you work with your developer 
on a mobile site. 
 
 

SEO Checklist: Drive Traffic with Perfectly Optimized Pages 

Following this on-page SEO checklist will result in a page that’s optimized for ranking well in search. It 

provides a foundation for other organic search improvement efforts. 

Additional major factors, such as the authority of your site’s domain, and the number and authority of links 

coming into your page and your site will also play a big role in search ranking, which I’ll address in future 

articles. 

http://www.altitudemarketing.com/going-mobile-the-future-of-digital-advertising-is-moving-literally/


While you can tackle many elements of the perfectly optimized page on your own (they should become part of 

your team’s standard operating procedures), you will find that professional help with keyword research, 

competitive research, content creation, page design, setup, and coding will dramatically accelerate the process. 

Contact us for a free initial consultation on your SEO project. 

 

http://altitudemarketing.com/seo-checklist/  
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2015 Guide to Free SEO Training Courses Online 
 

The following article, 2015 Guide to Free SEO Training Courses Online 

By Chuck Price Jan 12, 2015 on http://searchenginewatch.com/sew/how-to/2389642/2015-guide-to-free-seo-

training-courses-online explains in detail how to optimize website pages to drive traffic to your website. 

My Twitter feed is filled daily with someone or another putting out the word that 

"We’re Hiring!" It would appear that there is a massive gap in SEO skills vs. SEO jobs available. Perhaps 

LinkedIn was right when naming SEO/SEM as the fifth "hottest skill" of 2014. 

If you’re in a big city, the competition is fierce. If you’re in a small town, the talent pool runs shallow. So 

what’s the answer? Simple – hire smart people and give them proper training. 

There was a time in America that employee training was a staple of every industry and not just manufacturing 

and skilled labor. Every cashier, stock clerk, and salesperson went through an extensive period of training 

before they ever performed a job on their own. 

That all changed when executives like GE’s Neutron Jack Welch began a trend of right-sizing downsizing 

staffing levels to the point where there was no one left to train new hires. What I am proposing is a return to the 

days of employee training. Not for the sake of nostalgia, but out of necessity.  

Here’s the good news. The vast majority of SEO skills are 

non-technical or semi-technical in nature. They are teachable in a relatively short period of time. The better 

http://searchenginewatch.com/author/2645/chuck-price
http://searchenginewatch.com/sew/how-to/2389642/2015-guide-to-free-seo-training-courses-online
http://searchenginewatch.com/sew/how-to/2389642/2015-guide-to-free-seo-training-courses-online
http://blog.linkedin.com/2014/12/17/the-25-hottest-skills-that-got-people-hired-in-2014/
http://en.wikipedia.org/wiki/Jack_Welch


news is that large supplies of freshly minted, liberal arts grads are now looking for work. Among them are many 

smart, hard-working, candidates that could be a great addition to your team. 

Of course, there is an expense involved in training, but here’s the best news of all - the training materials that 

you need are FREE and readily available on the web. Not just blog posts or tutorials (which are fine for some 

things), but full-blown MOOCs (massive open online courses). 

Following is a suggested syllabus for developing an organic search 

specialist. This could be useful to agencies looking to train employees, recent grads looking for an edge in 

landing a digital marketing job, and novice SEOs still learning the discipline. 

Introduction to SEO 

The best place to start is the beginning and there’s no better source than Google. The first assignment is to read 

and understand the 32-page Google SEO Starter Guide. This guide alone is enough to get a new recruit familiar 

with SEO and competent enough to perform basic SEO tasks. 

Website Performance 

This MOOC was also built by Google. In this short course you’ll learn how to optimize any website for speed. 

There is a growing demand for speed and a faster user experience. Speed is also a ranking factor, which I expect 

to pick up more weight over time. 

User Experience 

This MOOC examines how users interact with a Web page and website. The course provides an overview of the 

general principles of UX. You will learn about techniques and tools used to create a great user experience. You 

will also learn about the design process and how user-centric design can fit into traditional software 

development cycles. 

SEO Audit 

Keeping in mind that our candidates are likely to be non-technical types, I am not recommending a full-blown 

course here. Instead, The Perennial SEO Audit, created by Purna Virji covers the basics and even provides a 

framework for regular review to ensure peak performance. 

http://en.wikipedia.org/wiki/Massive_open_online_course
http://static.googleusercontent.com/media/www.google.com/en/us/webmasters/docs/search-engine-optimization-starter-guide.pdf
https://www.udacity.com/course/ud884
https://www.open2study.com/courses/user-experience-for-the-web
http://searchenginewatch.com/sew/how-to/2364592/the-perennial-seo-audit-creating-an-effective-framework-for-keeping-your-campaign-running-at-peak-performance


 

Keyword Research 

There is probably more material written on this subject than any other SEO topic. In terms of a simple, 

straightforward, and effective approach, it’s hard to beat this Step-by-Step Guide to SEO Keyword Research. 

There is also a MOOC for identifying keyword opportunities: 

On-Page Optimization 

The basics are covered well in the Google Starter guide. A number of free tools are available to assist you. One 

"advanced" optimization technique, marking up content with schema, is detailed by Google in Webmaster Tools 

> Help. Once you’ve finished optimizing your site, analyze it using the free Microsoft SEO Toolkit. Download 

it here, turn on IIS Services, and install. 

 

Writing for the Web 

Writing for the Web is different from print writing. Understanding the difference is incredibly important in 

order to be effective. Because of the interactive nature of the Web, it begins with understanding user behavior. 

This MOOC will teach you how Web design, writing style, structure, and search engine optimization can all 

affect that behavior. 

 

Content Strategy 

Content strategy practitioners know how to use words, pictures, video, social, and mobile media to interact with 

users. The Content Strategy MOOC, developed by Northwestern University, teaches you how to better 

understand your audiences. It also focuses on ways to develop strategic content to convey and achieve 

important goals. 

http://www.business2community.com/seo/step-step-guide-seo-keyword-research-free-tools-0976546
http://www.jm-seo.org/seo-tutorial/seo-mooc-keywords.html
http://searchenginewatch.com/sew/opinion/2303494/21-best-free-seo-tools-for-on-page-optimization
https://support.google.com/webmasters/answer/1211158?hl=en
https://support.google.com/webmasters/answer/1211158?hl=en
http://www.microsoft.com/en-US/download/details.aspx?id=24823
http://www.microsoft.com/en-US/download/details.aspx?id=24823
http://www.thewindowsclub.com/enable-turn-on-iis-internet-information-services
https://www.open2study.com/courses/writing-for-the-web
https://www.coursera.org/course/contentstrategy


 

SEO for Local Search 

 

Paul Schmidt created this guide for HubSpot, introducing people to the fundamentals of local SEO. The guide 

focuses on three primary things on-page signals, local profile pages, and inbound links and citations. According 

to the author, "This guide is intended to be a local SEO jumpstart…," which is a very accurate description. 

http://blog.hubspot.com/marketing/local-seo-strategies-to-win-google%E2%80%99s-attention


Link-Building 

 

Link Building the Right Way explains the difference between link scheming and safe link-building. The key 

takeaways: 

 

 Focus external link-building efforts on the acquisition of editorially given links. These are links requiring human 
intervention and approval. 

 Build links that are relevant – on pages where the readers would have a genuine interest in your website. 
 Quality trumps quantity. A few links from high trust/authority websites will have more impact than hundreds of 

links from "Made for Guest Posting" blogs. 

To learn specific link-building tactics, here’s a good place to start: 

Link-Building With Ahrefs: A How-To Guide  

The Essential Guide to Effective Link-Building Outreach  

http://searchenginewatch.com/sew/how-to/2320527/link-building-the-right-way-in-2014
http://searchenginewatch.com/sew/how-to/2359151/link-building-with-ahrefs-a-how-to-guide
http://www.buzzstream.com/blog/essential-guide-effective-link-building-outreach.html


Webmaster Tools 

Webmaster Tools, a free service provided by Google, helps you monitor your website's presence in Google 

Search results. Using GWT can help you understand how Google views your site and help you to optimize for 

peak performance in search results. Learn all about Webmaster Tools by navigating to Webmaster tools > Help. 

Google Analytics 

Improve your analytics skills with free online courses from Google Analytics Academy. There are a number of 

self-study programs, including: 

 Mobile App Analytics Fundamentals 
 E-Commerce Analytics 
 Google Analytics Platform Principles 
 Digital Analytics Fundamentals 

These courses are designed to teach the core principles of digital analytics, including how to build a useful 

measurement plan and how to get started with Google Analytics. 

Run a Digital Marketing Campaign 

Once you have all of this great knowledge, it’s time to run a campaign. This MOOC shows you how to 

coordinate multiple online marketing channels into a cohesive, money-making marketing campaign. All bases 

are covered, including how to create a design based on the way that customers make decisions, how to calculate 

return on investment, and how to connect different marketing channels. 

https://support.google.com/webmasters/answer/4559176?hl=en&ref_topic=3309469
https://analyticsacademy.withgoogle.com/explorer
http://digitalbusinessacademyuk.com/course/7


Takeaway 

The amount of digital marketing resources available on the Web is overwhelming. Much of it is outdated, or 

worse yet, up to date, but flat-out wrong. Anyone who follows this plan, from start to finish, will have a better 

understanding of SEO than most. And in case you were wondering, yes, I’m hiring. 

Bonus 

Inspired to create your own MOOC? Google offers an online course kit to help anyone to plan and design a 

course. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.google.com/edu/openonline/index.html


Resources 
 

Google Analytics - Wikipedia, the free encyclopedia 
https://en.wikipedia.org/wiki/Google_Analytics 
Wikipedia 

Five things you should know about Google Analytics 

By Scott Matteson in Google in the Enterprise, January 2, 2013, 4:47 AM PST // scott_matteson 

http://www.techrepublic.com/blog/google-in-the-enterprise/five-things-you-should-know-about-google-

analytics/ 

 

www.isubmit.com 

Top 15 Most Popular Search Engines | October 2015 

http://www.ebizmba.com/articles/search-engines 

List of Top 100 High PR Do Follow Directory Submission Sites 

Fakharuddin Manik March 23, 2015 

http://www.bloggingshout.com/high-pr-do-follow-directory-submission-sites/ 

 

SEO Checklist: Drive Traffic with Perfectly Optimized Pages 

By Kelly Stratton on http://altitudemarketing.com/seo-checklist/ 

http://altitudemarketing.com/seo-checklist/  

 

2015 Guide to Free SEO Training Courses Online 

By Chuck Price Jan 12, 2015 on http://searchenginewatch.com/sew/how-to/2389642/2015-guide-to-free-seo-

training-courses-online 
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