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Introduction 

 

The AMC Social Media Guide is a complete  
beginner’s guide to social media from A to Z. 

 

All of the information for AMC Social Media Guide 
was compiled from multiple sources on the internet.   

 
It provides step by step instructions on social media profile set-up and  

posting strategy for the most popular social media platforms on the internet. 
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The following article, What are the types of Facebook pages and which category is right for your business? by 

Anna Gervai  in www.marketinggum.com/types-of-facebook-pages-for-business/ explains in detail how to set 

up your business Facebook Page. 

What are the types of Facebook pages and which category is right for your business? 

by Anna Gervai  

 

Increase "Likes" & improve engagement for FREE! 

We’ve created a tool that you can use to create competitions and promotions for your Facebook page. 

Give it a try for free, click here now. 

In the process of starting a Facebook page for your business or company, many get 

stuck when it comes to selecting the right Facebook page type, let alone choosing from the long list of page 

categories! The good news is you can change your page type later if you get it wrong, but getting it right from 

the start will mean Facebook automatically gives your business the most relevant information page to complete. 

This helps your fans find you or your business and find out what they want to know about you, and gives 

you the chance to share exactly what you want fans to know; plus it helps with your SEO (Search Engine 

Optimization) to get more love from search engines like Google. 

In this article you’ll find a detailed explanation of each of the Facebook page types to help you select the best 

match for your business… There are 6 Facebook page types, which look like this (screenshot below). Clicking 

on each one on the Facebook ‘create a page’ screen will show you a drop down list of categories to select from 

http://www.marketinggum.com/author/anna/
http://www.marketinggum.com/types-of-facebook-pages-for-business/
http://www.marketinggum.com/author/anna/
http://member.marketinggum.com/register
http://orchid.wpengine.netdna-cdn.com/wp-content/uploads/2012/01/Facebook-page-types-explained.jpg
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(get to the page by going to www.facebook.com/pages then click the grey ‘+Create Page’ button): 

 

 The Facebook business page types are: 

 Local Business or Place 
 Company Organization or Institution 
 Brand or Product 
 Artist, Band or Public Figure 
 Entertainment 
 Cause or Community 

Following is a detailed description of each page type as well as tips to help you decide which is right for your 

business. TIP: Make sure you read through all the page types before you decide as you may match more than 

one category or a particular page type might not seem like the best match at first glance, until you go through 

the category list: 

http://www.facebook.com/pages
http://orchid.wpengine.netdna-cdn.com/wp-content/uploads/2012/01/FB-2-page-types1.jpg
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The Local Business or Place Facebook page type explained 

 

If you have a ‘bricks and mortar’ store and want people to physically visit you, click the Local Business or 

Place page type. 

TIP: If you have an online business or store then ‘Company Organization or Institution’, or ‘Brand or 

Product’ will be a better match for you (more about these types of Facebook pages follow below). 

Once you click the ‘Local Business or Place’ square, you’ll be able to ‘choose a category’ (shown in the 

screenshot above). 

A long list of business categories is provided to select from, including: 

 Attractions/Things To Do 
 Bank 
 Bar 
 Book Store 
 Concert Venue 
 Food / Grocery 
 Hotel 
 Local Business 
 Movie Theatre 
 Museum/Art Gallery 
 Outdoor Gear/Sporting Goods 
 Real Estate 
 Restaurant / Café 
 School 
 Shopping / Retail 
 Spas/Beauty/Personal Care and many more. 

 

 

http://orchid.wpengine.netdna-cdn.com/wp-content/uploads/2012/01/FB-3-local-business.jpg
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TIP: If you can’t find something relevant from the category list choose ‘Local Business’ instead. 

The ‘Local Business or Place’ page type gives extra info page options for you to fill out, including your open 

hours, parking options and the ability for people to ‘check in’ using Facebook Places when they visit you in 

person. A count of people who have checked in will appear on your page next to your Like (fan) count. 

Once you’ve selected your best match page type category, complete the boxes below: 

1. Type your company name in ‘Business or Place’ 
2. Fill in your ‘Street Address’ 
3. Enter your town / city / state into the ‘City/State’ box 
4. Type your post code or zip code in the ‘Zip Code’ box 
5. Enter your phone number in the ‘Phone’ box 
6. Tick the ‘I agree to Facebook Page Terms’ 
7. Click ‘Get Started’ 

TIP: You will be able these fields later in case you make a mistake or your address or contact details change. 

The Company Organization or Institution Facebook page type explained 

 

If your business isn’t the type that needs to attract foot traffic to your physical premises, or you have more than 

one location which may have a variety of addresses and open hours (such as a franchise); then Company 

Organization or Institution is usually the better page type to choose compared to Local Business or Place. 

You can add the ability for people to check in using Facebook Places to your page after set-up (whereas the 

Local Business of Place page type includes Facebook Places automatically for you as part of setup which is a 

lot simpler and faster). 

 

 

http://orchid.wpengine.netdna-cdn.com/wp-content/uploads/2012/01/FB-3-company-page.jpg
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Once you’ve clicked this square, you’ll be given a list of business page categories to select from, which include: 

 Automobiles and Parts 
 Church 
 Company 
 Computers/Technology 
 Consulting/Business Services 
 Cause 
 Food/Beverages 
 Health/Beauty 
 Insurance Company 
 Internet/Software 
 Legal/Law 
 Non-Profit Organization 
 Retail and Consumer Merchandise 
 Media/News/Publishing 
 Travel/Leisure and many more. 

TIP: If you can’t find a specific category to match your business, select one of the general categories – 

Company, Organization or Small Business – depending on which is the best match for how your customers see 

you, or how you want them to see you. 

Once you’ve found the best match category: 

1. Enter your business name in the ‘Company Name’ box 
2. Tick that you agree to the Facebook Page Terms 
3. Then click the ‘Get Started’ button 

TIP: If you’re a purely eCommerce business, only sell online and only through your own website (ie: your 

products are not sold on other people’s websites or stores); then select this category rather than Local Business 

or Place or Brand or Product page types. If your products are sold through multiple websites, resellers 

and/or retailers then the Brand or Product page type may be a better match (see below). 
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The Brand or Product Facebook page type explained 

  

If your products are sold through more than one website or stocked by more than one reseller / retailer 

(or will be in the future), select the ‘Brand or Product’ page type. 

This is the right page type for products with brand names and is where the likes of Apple, Coca Cola, 

Maybelline and Adidas hang out. 

Start by selecting your best match page category, which includes: 

 App 
 Appliance 
 Baby Goods/Kids Goods 
 Cars 
 Clothing 
 Electronics 
 Food/Beverages 
 Furniture 
 Games/Toys 
 Health/Beauty 
 Jewelry/Watches 
 Kitchen/Cooking 
 Pet Supplies 
 Vitamins/Minerals and many more. 

TIP: If you can’t find the right category choose Product/Service but do make sure you check out the categories 

under other page types first in case another page type has a closer match category for your business. 

Once you’ve selected your category: 

1. Enter your brand or product name 
2. Tick that you agree to the Facebook Page Terms 
3. Click the ‘Get Started’ button 

http://orchid.wpengine.netdna-cdn.com/wp-content/uploads/2012/01/FB-4-brand-product.jpg
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The Artist, Band or Public Figure Facebook page type explained 

 

If your page will be focused on and/or promoting you or if you’re an artist or a band, this is the right page 

type to select. 

Click the ‘choose a category’ box and a long list of page categories is provided, including: 

 Actor/Director 
 Artist 
 Athlete 
 Author 
 Business Person 
 Chef 
 Coach 
 Doctor 
 Entertainer 
 Journalist 
 Lawyer 
 Musician/Band 
 Politician 
 Teacher 
 Writer and many more. 

TIP: Depending on the category you choose, different information can be completed at the next stage. For 

example, if you select ‘Politician’ you’ll be able to complete information such as ‘political affiliation’ and 

‘views’. 

Once you’ve chosen your category: 

1. Fill in your name (or your band / character’s name) 
2. Tick that you agree to the Facebook page terms 
3. Then click the ‘Get Started’ button 

http://orchid.wpengine.netdna-cdn.com/wp-content/uploads/2012/01/FB-5-public.jpg
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TIP: If your page is intended to promote your book, the Entertainment page type (see below) is likely to 

offer a better match. For example, if you select the category ‘Book’ from the Entertainment category list, your 

info page will include the option of including your ISBN number. 

The Entertainment Facebook page type 

 

This category is for you if you’re business is classed as entertainment, such as a TV show, movie, book, radio 

station or magazine. 

Click the ‘choose a category’ box and select from the options Facebook provides, which include: 

 Album 
 Book 
 Concert Tour 
 Library 
 Magazine 
 Movie 
 Radio Station 
 Record Label 
 Sports Venue 
 TV Channel 
 TV Show and many more. 

Once you’ve selected your best-match category for your business: 

1. Type in the name of your station / book /  show etc 
2. Tick the ‘I agree to Facebook Page Terms’ box 
3. Then click the ‘Get Started’ button 

http://orchid.wpengine.netdna-cdn.com/wp-content/uploads/2012/01/FB-6-entertainment-facebook-page-type.jpg
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The Cause or Community Facebook page type 

 

The last page type is Cause or Community, but unlike the other types there is no drop down of categories to 

select from. 

If you’re a not-for-profit or charity organisation, I’d therefore recommend you check out the options you 

have if you selected ‘Local Business or Place’, ‘Company Organization or Institution’ and ‘Brand or Product’ 

instead. 

Categories like: 

 Non-Profit Organization 
 Cause 
 Health/Medical/Pharmaceuticals 

are all under Company Organization or Institution which might be a better match for you. 

Also look for: 

 Community/Government 
 Church/Religious Organization 
 Education 
 Health/Medical/Pharmacy 
 Hospital/Clinic 

which are all under the Local Business or Place page type. 

It’s worth carefully going through the list of each page type (just click on each square to view the categories) to 

find your perfect match, as having the right category can be more important versus the most relevant page type, 

as it’s your category that defines the information boxes Facebook asks you to complete after you’ve clicked 

‘Get Started’. 

http://orchid.wpengine.netdna-cdn.com/wp-content/uploads/2012/01/FB-7-cause-or-community-facebook-page-type.jpg
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I hope going through a more detailed explanation of each of the Facebook page types has helped you decide 

what’s best for your business. 

By far the best way to increase your “Likes” & keep those who have “Liked” your page engaged, is to create 

competitions and promotions. 

We’ve created a tool that you can use to create competitions and promotions for your Facebook page & 

website.  

To give it a go for free, click here. 

PS – If you found this article helpful, please consider sharing it using one of the share options at the top of this 

page or following below. Thank you in advance :) 

- See more at: http://www.marketinggum.com/types-of-facebook-pages-for-business/#sthash.QvTmCqIG.dpuf 

http://www.marketinggum.com/types-of-facebook-pages-for-business/ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://member.marketinggum.com/register
http://www.marketinggum.com/types-of-facebook-pages-for-business/
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The following article, How to Start a Twitter Account for Your Business By Anna Washenko on June 17, 

2014 on sproutsocial.com/insights/how-to-start-twitter-account/  explains in detail how to set up 

your twitter account for business. 

How to Start a Twitter Account for Your Business 

By Anna Washenko on June 17, 2014  

Every business should be on Twitter. It’s a powerful tool for companies of every shape and size to reach out to 

customers, promote their brand, and connect with the rest of their industry. If the social media world is a little 

overwhelming to your brand and you’re not sure how to get started, here’s a step-by-step guide to setting up 

your company. 

Once you’ve started your Twitter account, start scheduling tweets with a free 30-day trial from Sprout 

Social. 

Happy tweeting! 

http://sproutsocial.com/insights/how-to-start-twitter-account/
http://sproutsocial.com/pricing
http://sproutsocial.com/pricing
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1. Sign Up For Twitter 

 

Your Twitter experience starts with creating an account. Go to twitter.com and sign up. The lower box on the 

right side of your screen has fields for your full name, email address, and password. 

One you enter that information, you’ll be taken to a screen to fill out the rest of your account’s details. This 

includes choosing your username. That’s an important step, because it’s how your industry and your customers 

will see your brand. 

Generally, the best practice is to use the shortest form of the name of your business or brand. Twitter messages 

are only 140 characters long, and your entire username goes in the message when somebody tweets at you, so 

you don’t want the handle to take up too much space. You also want the username to be simple enough that 

people will remember it, so avoid extra strings of numbers or letters. 

https://twitter.com/
http://sproutsocial.com/insights/wp-content/uploads/2011/04/Twitter-profile-1.jpg
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You can actually change your username later, but there are disadvantages to this. For instance, it can confuse 

the search engines that index your account. You’d also be harder for potential customers to find. It’s best to get 

it right the first time. 

This screen also formalizes your password. There are Twitter hackers out there, so make sure your password is 

secure by using a combination of letters, numbers, and symbols. When you’re satisfied with your choices, click 

“Create my account.” 

http://sproutsocial.com/insights/wp-content/uploads/2011/04/Twitter-profile-2.jpg
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2. Confirm Your Account 

 

Before you can get started personalizing your company’s profile, you’ll need to confirm your account. Twitter 

will send you an email to the address you provided, and that email will include a link that verifies your account. 

Click on that link or button to activate the account. Congratulations, you’re now on Twitter! 

3. Make Your First Connections 

 

http://sproutsocial.com/insights/wp-content/uploads/2011/04/Twitter-profile-3.jpg
http://sproutsocial.com/insights/wp-content/uploads/2011/04/Twitter-profile-4.jpg
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If you want some help building your first connections, Twitter can help you get started. From the screen where 

you created your account, Twitter will then walk you through building your profile. The network will start by 

suggesting people to follow. Pick five new connections whose tweets will appear in your timeline. 

Twitter will also recommend some popular accounts and celebrities to follow, ranging from athletes to 

comedians to musicians. You can also browse popular accounts by interest, which can be useful when you’re 

first getting started. 

 

If you’re confident that you can find followers on your own, then skip the welcome introduction and visit your 

profile by going to twitter.com/yourusernamehere. 

Search for other Twitter accounts you like —whether they’re would-be customers or other businesses that are 

rocking this social media thing — and follow them as well using the interface on the right side of your Twitter 

home page. 

http://sproutsocial.com/insights/wp-content/uploads/2011/04/Twitter-profile-5.jpg
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4. Add Profile Details 

 

Next, you’ll want to add some flair to your account. Click the “Edit profile” button on the right side of your 

screen, just below the header section. 

You’ll want to upload two different photos to your profile. The profile photo should be something that’s clear 

and distinguishable even as a tiny icon. It doesn’t hurt to upload a larger image, though; Twitter will shrink it 

down as needed. The header photo has more room for expression, so pick something visually striking. 

 

http://sproutsocial.com/insights/wp-content/uploads/2011/04/Twitter-profile-6.jpg
http://sproutsocial.com/insights/wp-content/uploads/2011/04/Twitter-profile-7.jpg
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This screen also lets you update the basic information that appears in your bio, which appears on the left side of 

the screen below your profile photo. You can update the full name that you initially provided when creating the 

account. You can also add your location, website, and 140-character bio. 

Try to convey what your business or brand is about as succinctly as possible. Don’t go overboard with 

buzzwords or hashtags; just make it clean and accessible. If you want to update the color scheme of your entire 

profile, there’s also a button for “Theme color” that you can use to give more visual continuity to your account. 

5. Send Your First Tweet 

Everything is ready, now you’re set to start tweeting! Remember, each tweet can only be 140 characters long 

tops, so you’ll have to be smart with your words. Aim to be concise without getting too casual; it doesn’t look 

very professional when you use shorthand like a texting teenager. 

Twitter provides two sample posts that you can start with, complete with the #myfirstTweet hashtag. However, 

if you want to start with something more unique, you can compose your own first tweet in the text field below 

the samples. Hit the “Tweet” button and you’re off and running with Twitter! 

When you’re ready to get serious about leveraging Twitter to build relationships with customers, sign up for a 

free trial of Sprout Social. The tools we provide are extremely powerful for businesses and brands. 

In Summary: 

o Sign up for an account on twitter.com 
o Pick a short, professional username 
o Confirm your account 
o Add followers 
o Update your profile’s photos and bio 
o Send your first tweet 

Next Steps for Your New Account 

Now that you’ve created a Twitter account for your brand, you may find it helpful to use a tool like Sprout 

Social to help you manage it. Among our many features, you may be interested in the abilities to: 

 Monitor social networks for mentions of your brand. 
 Create and schedule all of your social posts in advance. 
 Pull unlimited presentation-ready reports on your success. 
 And many more! 

http://sproutsocial.com/pricing
http://sproutsocial.com/pricing
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The following article, Pinterest for Business: Everything You Need to Know 
By Brittney Helmrich, Business News Daily Staff Writer February 23, 2015 09:06 am EST  on 

www.businessnewsdaily.com/7552-pinterest-business-guide.html  explains in detail how to set up your 

Pinterest account for business. 

Pinterest for Business: Everything You Need to Know 
 

Credit: Bloomua/Shutterstock  

While social networks like Facebook and Twitter are great for sharing content, some businesses can benefit 

from showing off their more visual sides, and Pinterest is the perfect platform for doing just that. 

Ready to take on one of the most pin-teresting social networks out there? Here's everything you need to know 

before you start pinning. 

What is Pinterest? 

Pinterest is a platform that allows users to share and save content to virtual collections called pinboards (also 

referred to as simply "boards"). The social network has both a website and a mobile app, and was launched in 

2010 by co-founders Ben Silbermann, Evan Sharp and Paul Sciarra. Initially, the website was available only in 

a closed beta model, and users could join only by invitation until August 2012, when Pinterest opened to the 

public. 

The platform has a very unique demographic, in that the vast majority of its more than 70 million users 

(according to a July 2013 study by Semiocast) are female. Globally, 83 percent of Pinterest users in 2012 were 

female, according to a study by Engauge. 

http://www.businessnewsdaily.com/7552-pinterest-business-guide.html
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While you can find just about anything on the Web on Pinterest — the website's categories include everything 

from art to technology, Pinterest is known as a hub for DIY and craft projects, recipes, fashion, home décor and 

health- and fitness-related information. 

How does Pinterest work? 

Creating your account 

To use Pinterest, you first have to sign up for an account. For businesses, it's really important that you make 

sure you specifically sign up for a business account. Using the main sign-up page creates personal accounts — 

to create a business account, go here. 

It's important to make this distinction because business accounts, while free like personal Pinterest accounts, 

give you access to features to help your business thrive on the platform, like analytics tools. 

To sign up for a business account, you need to enter your email address, a password, the name of your business 

and your website (though including your website is optional). You also need to select what type of business you 

run from a drop-down menu. From there, you can set up your profile. 

When you log in to your Pinterest account, you're taken to your home feed. Your home feed shows you all of 

the most recent pins from the other Pinterest accounts you follow and features endless scrolling for seamless 

browsing. 

Across the top of each page you visit on Pinterest, there is a large search bar with the Pinterest logo on the left-

hand side, and a drop-down menu to the right. Clicking the Pinterest logo takes you back to your home feed, 

while clicking the drop-down menu displays links to all of the categories you can browse through on the 

platform. To the right of the search bar you'll see a button with your username and profile picture, and a small 

button next to it that pulls up a window with your recent activity (i.e., your notifications and messages as well 

as news from people you follow). Clicking your username takes you to your profile page, where you can see all 

of your boards and pins, as well as options to edit your profile. 

So what exactly are pins and boards? Well, in simple terms, pins are the content you share on Pinterest, and 

boards are how you organize that content — sort of like visual bookmarks. Before you can start pinning 

anything, you need to create your boards. 

Creating your boards 

To create a Pinterest board, go to your profile page and in the space where your boards would go, you'll see a 

rectangular space with a "Create a board" button. 

 

https://www.pinterest.com/business/create/
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Once you click, a box will pop up with the information you need to fill in. You'll need to enter a name for your 

board, a description of what your board is about (these are optional, but should be filled out as they can help 

people discover your boards more often) and select a category for it (also optional, but very important for the 

same reasons). In addition, you can choose to keep your board secret, so that only you have access to it. 

 

  

At the bottom of the "create a board" box, you'll also see an option entitled, "Who can add Pins?" with a text 

box where you can invite other Pinterest users by username and/or by email. Adding other users to your board 

creates a group board, which will show up on both your profile and the other users' profiles as well, and 

everyone added to the board can contribute pins. 

Once you're done filling out your board's information, just click "create board" and you're done. From there, 

you can start adding pins. 
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Adding pins 

You can add pins to your Pinterest boards in a few different ways. To add your own content to Pinterest, go to 

the board you want to pin to, and click the "Add a Pin" button. A box will pop up with the options to add a pin 

from the Web or from your computer. 

 

  

If you decide to add a pin from the Web, Pinterest will prompt you to enter a link to the page you're pinning 

from. Once you enter the link, you'll be taken to a page that shows all of the images from that website. You can 

then select the image you want to pin, which will open a box that allows you to enter a description for your pin. 

You can also change the board you want to pin to via the drop-down menu. When you're done, click the "Pin it" 

button. Pinning content from the Web will ensure that your pin links back to the website it came from. 
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If you choose to add a pin from your computer, Pinterest will prompt you to choose and upload an image file. 

From there, the process of adding a pin is the same. 

To pin from the mobile app, go to your profile tab and click the plus button. This gives you the option to create 

a new board or pin from your phone's photos, the Web, or to pin your location if you use the maps feature (part 

of Pinterest's "rich pins"). 

All pins must include an image or a video in order to be added to Pinterest. 

You can also "repin" content from other Pinterest users, as opposed to adding your own content, and it's good to 

share a mix of both. Repinning is an easy way to be more active on Pinterest when you don't have your own 

content to share, plus, it can get other Pinterest users to notice your brand. 

To find content to repin, you can browse through your home feed, browse through specific categories, or search 

certain keywords in the search bar. When you want to repin an existing pin, hover over the image and click the 

red "Pin it" button. You'll then be prompted to select a board from the drop-down menu, and you can either 

leave the previous user's description, or write your own. 

Rich pins 

Rich pins are a special type of Pinterest pin that make using the platform more straightforward and seamless. 

These pins include extra information beyond just the image, click-through link and the pinner's description. 

Currently, there are five types of rich pins: 

 Place pins: Place pins are a special kind of rich pin that allows users to create a map with the content they share. 
To enable place pins, you simply check off the "add a map" option when you create or edit a pinboard. Selecting 
the map option overlays your pins onto an actual interactive map (as opposed to the typical solid-color 
background). You can then add places to your existing pins and pin new places as well. 
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Place pins include important details like addresses and phone numbers — perfect for mapping out restaurants 

and other attractions when you're planning a trip. 

 Article pins: Just because Pinterest is highly visual in nature, doesn't mean it's not a good place to share written 
content. So long as an article features an image, it can be pinned to Pinterest. 

 

  

But article pins make it so that users can automatically see the article's headline, author and a story description 

— making them much more searchable and distinguishing them from other content on the platform. 

 Product pins: Product pins make shopping via Pinterest a lot easier. Unlike a regular pin, these rich pins show 
where the product you're pinning can be purchased, the current price and a direct link to the product page. 
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Additionally, product pins prices' are updated in real time, and if a user pins a product pin to one of his or her 

boards, that user will be notified when the product's price is lowered. Since many Pinterest users create boards 

that serve as wish lists for things they want, product pins are a great way to convert pins into purchases. 

 Recipe pins: Pinterest is already a huge hub for foodies, and you can find just about any recipe imaginable on 
the site. Recipe pins take sharing food on Pinterest to a whole new level. Unlike a regular pin, which would show 
an image and a description that is manually entered in by the pinner, these recipe-specific rich pins show users 
important information like the necessary ingredients and their amounts, cooking times and serving info. 
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Recipe pins also display details about whether a recipe is vegetarian, vegan, gluten-free, paleo, etc., making 

searching for – and determining which recipes you can make – a lot simpler. And users can still click-through to 

the website from which the recipe came to see detailed instructions and more photos of the recipes they're 

pinning. 

 Movie pins: Great for film buffs, these rich pins show more details about the movies you pin. Movie pins include 
information like the year a film was released, its rating, the director and the main stars of the film. 
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When pinning from different movie websites like Netflix, Flixter and Rotten Tomatoes, pinners will also see 

how those websites' users ranked films as well. 

 App pins: Pinterest's newest addition to the rich-pins family allows you to share and download apps directly 
from the platform. Currently, app pins only work in the United States, and with iOS apps. 
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To use them, simply choose a device, and add a link to the App Store — Pinterest will add a download button to 

your pin, so users don't even have to leave your pinboard.  

To use rich pins, you need to apply for them. According to Pinterest, there are four steps to this process. 

1. Decide which type of rich pin you want to use. 
2. Read the documentation for your chosen rich pin type. 
3. Add the appropriate metatags to your website. 
4. Validate your rich pins and apply to get them on Pinterest. 

You can find out more about applying for and enabling rich pins on Pinterest's developers page. 

https://developers.pinterest.com/rich_pins_overview/
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Interacting with other Pinterest users 

Pinterest is, unlike other social networks, much more about saving and sharing content than it is about 

interacting with other users. However, it's still a social network, and like any other social network, Pinterest 

does give users ways to connect with other people. Repinning and using group boards are a few ways to interact 

with other users, but there are other methods as well. 

 Likes: Liking a pin is the easiest way to interact with another Pinterest user (and save a pin for later, if you don't 
have time to pin it right away). Simply hover over the pin you want to like and click the heart-shaped button. As 
with favoriting a tweet on Twitter or liking a Facebook post, this will notify that user, and you can access your 
liked posts from the "Likes" tab on your profile page. 
  

 Comments: You can also add comments to other users' pins. To do so, click on the pin you want to comment on. 
This will pull up a larger window with the pin and more information about it (especially if it's a rich pin). Under 
the pin, you'll see a comment box where you can type in and share what you want to say. 
  

 Sending pins: You can also send pins you want to share with other users (or non-Pinterest users, even) by 
hovering over pins and clicking the send button. A box will pop up that allows you to search for other Pinterest 
users by username, or type in an email address to mail the pin to. 

 

  

Additionally, you can find friends from other social networks to send pins to as well. 

 Tagging users: Just like on Twitter, you can tag users using the @ symbol on Pinterest. When you're writing a 
description for your pin or adding a comment to someone else's pin, just type in the @ symbol and the 
username of the person you want to tag, and they'll be notified. 
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Karen Leland, branding, marketing and content expert at Sterling Marketing Group suggested using these 

features to promote other brands. 

“Build your brand by engaging with the community via repinning, commenting on and liking other pins,” she 

said, adding that tagging other users in your pins' descriptions is a good way to reach out, too.  

Hashtags on Pinterest 

Pinterest users can use hashtags when sharing their pins, as with other social networks like Twitter, Facebook 

and Tumblr. However, Pinterest has its own unique search system, so hashtags are not the most effective way to 

make your content searchable on this social network. Hashtags are more effective if you use your own, brand-

specific hashtags, and less effective if you were to share a pin with the hashtag #recipes, for example. 

While you may be tempted to put hashtags in your business's description (like on Twitter) or in your boards' 

descriptions, don't do it — hashtags on Pinterest only work in pin descriptions, so if you put them elsewhere, 

you'll only waste your time and look like you don't know how to use the platform. 

What's more important on Pinterest is that you use proper keywords when describing your pins and boards, 

keep your boards organized (i.e., don't pin recipes to a fashion board by accident) and categorize your boards 

correctly. Hashtags are really only a bonus on Pinterest, whereas on Twitter they can make or break how 

successful your posts are. 

Personalizing your Pinterest profile 

Unlike other social networks, Pinterest does not give you many profile customization options. That doesn't 

mean that you can't show off your brand, though. Pinterest allows you to upload a profile picture, use a custom 

username, and write a summary about you or your business. You can also list your location and your website. 

http://www.karenleland.com/
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 While you can't change the layout of your Pinterest page like you can on Tumblr or upload a banner image like 

on Facebook or Twitter, there are other ways to make your profile unique. You can name your pinboards with 

clever phrases that are both searchable (i.e., contains the proper keywords) and relatable to your brand. You can 

also enter a short description of each board that explains what that board is about and how it aligns with your 

brand. Additionally, you can choose cover photos for each board that relate back to your brand and are visually 

stimulating. While you may not be able to change much about your Pinterest profile, you can still successfully 

represent your brand with the options the platform gives you if you get creative. 

Trending topics on Pinterest 

To see what's trending on Pinterest, click on the drop-down menu in the search bar and select "Popular" (if 

you're on mobile, go to the search tab and select the same category). The Popular page will show you a feed of 

the most popular pins on Pinterest at that time. 

Above the popular pins, you'll see a banner of the top interests on Pinterest at that time. You can click these 

interests and see the popular pins in those topics in addition to related topics. 
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Knowing what's trending on Pinterest can help you decide what types of content to pin. For example, if you see 

a lot of DIY projects trending, that would be a good time to find and share DIY content that can relate back to 

your business, if at all possible. Any time you can relate trending topics back to your brand, you make your 

business more discoverable on Pinterest. 

Advertising on Pinterest 

Currently, Pinterest does not offer advertising options for businesses. However, the platform has been testing an 

option called "Promoted Pins," which Pinterest plans to launch in the near future. Businesses can sign up to 

receive updates and priority access to the Promoted Pins feature here. 

Pinterest analytics 

To access your account's analytics page, go to your profile page and click the gear button in the top right-hand 

corner. This will pull up a drop-down menu where you can also access your account settings, a tips for 

businesses page, and the log-out page. 

When you select "analytics" you'll be taken to a dashboard where you can see statistics about your profile, 

audience and more. Specifically, you can see data on your profile's average daily impressions and viewers, your 

average monthly viewers and average monthly engagements, and data about which pins are doing the best. You 

can click "more" on this data to see graphs of all your data. 

Pinterest's analytics tool shows you which of your pins have gotten the most impressions, repins, clicks and 

likes, so you can see what types of your specific content get the most traction on the platform. 

Through Pinterest analytics you can learn valuable things about your audience demographics, like gender, 

location and other interests, what devices visitors to your page are using, along with what your most popular 

pins are. 

You can learn more about navigating and understanding your analytics data here. 

https://business.pinterest.com/en/promoted-pins
https://help.pinterest.com/en/articles/pinterest-analytics
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Pinterest tips & tricks 

 Connect to your other networks. You can connect your Pinterest account to your Facebook, Twitter, Google+, 
Gmail and Yahoo accounts, and can choose to log in with Facebook and/or Twitter (instead of typing in your 
email and password) as well. Connecting to your Gmail and Yahoo accounts allows you to find and connect with 
your contacts who already have Pinterest accounts, and when you connect to your other social networks, they'll 
be displayed on your profile so pinners can easily find you elsewhere on the Web. 
  

 Use the Pinterest bookmarklet or browser add-on. Pinterest offers both a bookmarklet (a button that you can 
drag to your browser's bookmarks bar, which, when clicked, allows you to pin content from the websites you 
visit to your Pinterest boards) and a browser add-on for Google Chrome. The browser add-on appears as a small 
Pinterest logo next to the search/address bar, and works similarly to the bookmarklet. 
  

 Add a Pinterest board widget to your website. This is a great way to let visitors to your website know that 
you're active on Pinterest. Just choose the board you want to share, paste the URL into the widget maker, 
choose the size you want, and click the "Build It!" button. Then, embed the code on your website somewhere 
visitors will see it. 
  

 Add the "Pin it" button to your website. Have you ever gone to a website, hovered over an image and seen a 
little red Pinterest button pop up? That's Pinterest's Pin it button, and it allows Pinterest users to easily pin your 
content to their boards directly from your website. Adding the Pin it button to your website makes it simpler to 
share content from your website — meaning more people are likely to do just that. 

 Watch your percentages. Achieve balance with the content of your boards by posting specific amounts of 
certain content. Leland said that, in general, 40 percent of your boards should be motivational and inspiring, 40 
percent should be instructional and educational, and only 20 percent should be directly about your brand 
(things like announcements, contests, etc.) Although it's important to see what works with your audience by 
looking at your analytics page, and adapt your strategy that way, too.  

You can find the bookmarklet and browser add-on as well as more information about creating a board widget or 

adding a Pin it button to your website here. 

 

Cool uses for Pinterest 

Pinterest may seem like a simple platform, and it is, but that doesn't mean you can't find cool and unique uses 

for your pin boards. There are a lot of ways that businesses and users alike can use Pinterest for purposes other 

than just sharing products, recipes or articles (or as previously mentioned, planning a trip with the maps 

feature). Here are a few ways to take advantage of Pinterest: 

 Create gift guides. Don't just pin your latest products to your boards. For holidays (or other special, relatable 
occasions), turn your pinboards into gift-themed gift guides. Include your own products as well as other brands, 
so that it doesn't look like one giant advertisement for your business. Other pinners will love browsing through 
your products, and you'll probably be more likely to make a sale. 
  

 Show off playlists. Since you're not limited to solely pinning images, try pinning music videos from YouTube to 
create a playlist board. With a huge fitness community on Pinterest, this could be a great way for fitness-related 
companies to stray from the norm of sharing workout guides and exercise gear, for example. 
  

https://about.pinterest.com/en/goodies
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 Make a reading list. Save thoughtful articles and books related to your business with Pinterest by creating 
pinboards of all the good reads you think your visitors and customers would be interested in. You can also create 
secret boards with all the articles and books you're dying to read in your spare time, so they don't get lost or 
forgotten in your bookmarks folder. 
  

 Plan an event. From a business trip to the office holiday party, Pinterest makes planning events (perhaps 
surprisingly) easier. Just create a secret group board with everyone who's working on the event, and each 
person can pin or repin helpful ideas, locations and tips. 
  

 Redesign your office space. Moving into a new office or redesigning your old one? If you can't or don't want to 
hire a designer for any reason, create a secret group board and invite your employees to contribute ideas. 
Pinterest has a plethora of DIY projects and décor ideas just waiting for you on the Web. 

 Do giveaways. If you’re holding a contest or promotion, pin it to the relevant boards on your Pinterest page. 
Leland noted that pins with a call to action like this see much more engagement on the platform.  

 
Brittney Helmrich 

Brittney M. Helmrich graduated from Drew University in 2012 with a B.A. in History and Creative 

Writing. She joined the Business News Daily team in 2014 after working as the editor-in-chief of an 

online college life and advice publication for two years. Follow Brittney on Twitter at @brittneyplz. 

www.businessnewsdaily.com/7552-pinterest-business-guide.html 

 

 

 

 

 

 

 

 

 

 

https://twitter.com/brittneyplz
http://www.businessnewsdaily.com/7552-pinterest-business-guide.html
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The following article, How to set up a Google Plus business page 
By Kristi Hines, Business News Daily Staff Writer February 23, 2015 09:06 am EST  on 

www.wordtracker.com/academy/social-media-marketing/google-plus/how-to-set-up-google-plus-business-

page   explains in detail how to set up your Google + account for business. 

How to set up a Google Plus business page 
Social media marketing  

How to set up a Google+ company page  

Ready to get started with Google+ pages? The following guide by professional blogger Kristi Hines will help 

you set up a Google+ page for your business. 

Creating your page 

To create a Google+ page, look for the Create a Google+ page link in your right hand sidebar when signed in to 

your Google+ personal profile or go to the Create a page area. 

http://www.wordtracker.com/academy/authors/kristi-hines
http://www.wordtracker.com/academy/social-media-marketing/google-plus/how-to-set-up-google-plus-business-page
http://www.wordtracker.com/academy/social-media-marketing/google-plus/how-to-set-up-google-plus-business-page
http://www.wordtracker.com/blog/categories/social-media-marketing
http://www.wordtracker.com/academy/authors/kristi-hines
https://plus.google.com/u/0/pages/create
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First, you will want to select a category for your Google+ page. You can choose from the following: 

 Local Business or Place: This category is for physical establishments such as hotels, restaurants, places, stores, 
services, and more. Subcategories range from Home & Construction to Storage. This selection is perfect for local 
businesses as you can connect to your Google Places page (if applicable) to pull in your information, or you can 
enter it from scratch. The Local Business or Place Google+ page will show a map of your business on your page, 
an option that is not available on pages in other categories. 

 Product or Brand: This category is for apparel, cars, electronics, financial services, and more. Subcategories 
range from Aerospace to Website. 

 Company, Institution, or Organization: This category is for companies, institutions, organizations and more. 
Subcategories range from Aerospace to Travel & Leisure. 

 Arts, Entertainment, or Sports: This category is for movies, TV, music, books, sports, and more. Subcategories 
range from Album to Website. 

Last, but not least, if your page doesn't seem to fit any of the above main categories and subcategories, you can 

list it under Other. Once you have chosen your category, fill in the required details - for everything but Local 

Business or Place, you just need to enter a page name, website, subcategory, and content age level. Click on 

Create to continue: 
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Basic page information 

The first details Google+ wants for your page are your Tagline and your Profile photo. The Tagline will appear 

beneath your page's name, so be sure it succinctly describes your business. 

 

Your profile photo should be something that people will easily recognize, such as a common logo or storefront 

photo. If you have other profiles for your business on Twitter, Facebook, or LinkedIn, be sure to use the same 

profile for Google+ so that your connections on other networks will recognize your page easily. 
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When you click Continue, you will be asked to share your new page with your personal profile as a status 

update. I would suggest skipping this for now as you can do it later, once your Google+ page is completed. 

Click Finish to skip this. 

For now, you will be using Google+ as your new Google+ page. If you need to switch back to your personal 

profile, you can do so by using the dropdown beneath your page's name on the Google+ home page. 

 

You can switch back to your pages using the same dropdown, or by going to the Manage your pages link. 

 

Once you are using Google+ as your page, click on the Profile icon at the top of your Google+ home page. 

 

Then click on the blue Edit Profile button to enter the following information for your Google+ page. Just like 

your Google+ personal profile, you will click on each section of the page's profile to edit its information. 

Your Tagline 

If you skipped entering a tagline during the initial page creation, you can enter it now by clicking on that section 

of your page's profile. 

https://plus.google.com/pages/manage
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Think of this as a shorter version of your Twitter profile's bio. Something that would easily tell a new visitor to 

your page exactly what your page and business are about to entice them to connect with it. 

Your Scrapbook 

Here, you can enter five photos that feel best represent your business. Click in this area to start adding photos. 

 

These photos could include anything from famous people that represent your brand, your top products, fun 

around the office pictures, your logo or logos of brands you sell, or anything else you feel would make a great 

visual impression of your business. 

 

Your Introduction 

Be sure to use your Introduction section to its fullest potential. Consider including information about your 

business from your company website, and be sure to include links with great anchor text. 
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Also note that the first 50 or so characters of your introduction will appear in Google+ search results and could 

mean the difference between someone selecting your business page or another one! 

Your Contact Information 

Here, you can enter the best ways for people to get in touch with your business. Don't include anything that you 

will not be able to reply to quickly. 

 

 

Recommended links 

Unlike the Google+ personal profile which has three different link sections to choose from, the Google+ pages 

only have one section of links which they mark as recommended. 

 

This is where you will want to list your links in order of priority - website, blog, social media profiles, and so 

forth. You could even break down your website into top product or service pages if you want to highlight 

something most visitors would be interested in. Links in this area (and in the introduction as well) are currently 

set to do follow, but keep in mind that your anchor text should not just be designed for search engines. Use 

anchor text that will entice visitors to click on the links instead! 

The final result if you fill in everything should look like this: 



43 
 

 

Just like your Google+ personal profile, you need to complete your profile in a way that assumes it may be a 

first impression when someone finds your Google+ page before your website or other profiles! 

Status updates on Google+ 

Before you announce your new Google+ page on your personal profile, be sure to add some public status 

updates that will give visitors a preview of the kind of content they can expect from your page. To add a status 

update as your page, be sure you are using Google+ as your page and look for the same Share what's new ... box 

on your Google+ home page under the Stream column. 
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You will then enter a plain text update or use the icons for a photo, video, link, or location check in update. You 

always have the option on each status update to change the visibility from Public by clicking on the X in the 

Public button and then adding circles or people to share with. Keep in mind that Public updates are the only 

ones that will be visible to people who have not connected with you yet. These are updates that will keep your 

page active and make more people want to connect with you. 

Getting and organizing followers 

Google+ is similar to Facebook in the sense that you can't go out and follow fans in order to gain fans like you 

can with Twitter followers. With Google+, you have to wait until someone follows you before you can add 

them to your page's circles and start interacting with them. 

To get followers for your Google+ page, you will want to start by announcing it on your Google+ personal 

profile. It's as easy as sharing the link to your Google+ page as a status update! 

 

Next, you will want to connect your Google+ page to your website. This is what will help get it into search 

results like the Toyota example shown in the previous segment on the advantages of Google+ pages. You can 

do this with a simple piece of code or an icon using the code generated by the Google+ badge configuration 

tool. But if your goal is to gain followers for your page, you will want to use the Standard badge option which 

allows people to follow your page directly on your website using the Add to circles button. 

https://developers.google.com/+/plugins/badge/config
https://developers.google.com/+/plugins/badge/config
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Once you have followers of your page, you can start organizing them into Circles the same way you would with 

people you want to follow on your Google+ personal profile. To start organizing your followers, click on the 

Circles icon at the top of your Google+ home page while using Google+ as your page. 

 

Then click on the link for People who've added you. These are the people you can add to your page's circles. 

Your page starts with four circles: Following, Customers, VIPs, and Team members. 

 

You can use these circles, edit them, or add new circles. Some great ways for businesses to use circles include: 

 Circles for your employees and send them messages to alert them of new social promotions or other news you 
would like their help in sharing. It’s a great way to communicate with remote employees, contractors, and 
freelancers. 

 Circles for your partners to let them know of special product sales that they might be interested in sharing with 
their audience as it involves their products. 

 Circles for your top customers or even members of your loyalty program and share special discounts and coupon 
codes with members only. 

 Circles for customers in specific regions and send them geo-location based status messages dependent on their 
location. 

Remember these circles will allow you to send targeted messages to your followers, so be sure to organize them 

wisely! As a page, you will also be able to use these circles to view status updates on your Google+ home page. 
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http://www.wordtracker.com/academy/social-media-marketing/google-plus/how-to-set-up-google-plus-
business-page 

 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.wordtracker.com/academy/social-media-marketing/google-plus/how-to-set-up-google-plus-business-page
http://www.wordtracker.com/academy/social-media-marketing/google-plus/how-to-set-up-google-plus-business-page
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The following article, How to Create a LinkedIn Company Page That Drives Sales 

By Margie Zable Fisher, Aug 25, 2013 on http://smallbiztrends.com/2013/08/how-to-create-linkedin-company-

page.html explains in detail how to set up your Google + account for business. 

How to Create a LinkedIn Company Page That Drives Sales 
Aug 25, 2013 by Margie Zable Fisher In Social Media 26  

 

 

 

There’s no better time to create or update your LinkedIn company page.  With the July 31, 2013 launch of 

LinkedIn company page analytics, and new company page functionality launched in late 2012, you now have 

better tools. 

Below I give you a step-by-step guide to creating a LinkedIn company page that rocks — and drives sales. 

Before You Get Started 

Before you consider adding a new company page, make sure that you can meet all of LinkedIn’s requirements: 

 You’re a current company employee. 
 Your position is listed in the Experience section on your profile. 
 You have a company email address (e.g., james@yourcompanyname.com) added and confirmed on your 

LinkedIn account. 
 Your company’s email domain is unique to the company. (Note: A domain cannot be used more than once to 

create a company page. Because domains like gmail.com or yahoo.com or similar generic email services are not 
unique to one company, those email domains cannot be used to create a company page.) 

 Your profile strength must be listed as intermediate or all star. 
 You must have several connections on your personal profile. 

http://smallbiztrends.com/author/margiefisher
http://smallbiztrends.com/2013/08/how-to-create-linkedin-company-page.html
http://smallbiztrends.com/2013/08/how-to-create-linkedin-company-page.html
http://smallbiztrends.com/author/margiefisher
http://smallbiztrends.com/category/social-media
http://smallbiztrends.com/2013/08/how-to-create-linkedin-company-page.html#comments


48 
 

Create a Sales-Driving LinkedIn Company Page 

As recommended for your personal profile in “5 Essential Elements of an Optimized and Useful LinkedIn 

Profile,” make sure that you complete all areas in your LinkedIn company page.  The more attention you pay to 

detail, the better and more powerful your company page will be. 

Start by filling out the company overview section. 

Company Overview 

 Step 1:  Choose “Companies” Under the “Interests” section on the main page. 
 Step 2:  On the next page, choose “Add a Company” from the right-hand side of the page button. 
 Step 3:  On the next page, fill in your company information (company name and your email address) and check 

the confirmation box. 
 Step 4:  After receiving an email from LinkedIn confirming your page, you can go to your company page and start 

inputting your information. 

The information you need to fill in includes company language, name, type, size, website, industry, operating 

status, year founded and locations. When putting your description together, make sure you include appropriate 

keywords.  You’ll be able to describe products and services in detail in another section. The company 

description is critical. 

According to Lana Khavinson of LinkedIn, “Google indexes company pages, which means your page becomes 

a tool for strengthening your company’s rank in organic search results. The results will also display the first 156 

characters of your company description, so be sure to lead with the most important information.” 

 Step 5: Add a banner image and logos. The banner image is what people will see first when they visit your 
Company Page, so make sure it’s consistent with the Company image you want to portray. Here are the image 
requirements, which must be either jpg, png or gif formats:  Image – Minimum 646 x 220 pixels, maximum 2 MB. 
Logo – 100 x 60 pixels, maximum 2 MB. 

After you’ve filled everything out, click “publish.”  Your page will now be live. 

Add Products and Services 

Next, you’ll want to include information on your Products page.  These can be products or services you offer. 

 Step 1:  Go to your Main Company page and choose “products.” 
 Step 2:  After clicking on “edit page” on the right-hand side, choose “add product or service” from the drop-

down menu, and you’ll get to this page: 

http://smallbiztrends.com/2013/07/elements-of-useful-linkedin-profile.html
http://smallbiztrends.com/2013/07/elements-of-useful-linkedin-profile.html
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This seems pretty daunting, which is why many people don’t fill out this part. 

However, you’d be missing out on incredible opportunities if you don’t.  So spend a few minutes and input the 

information.  Don’t forget to include keywords in the description, images and video if you have any. 

And remember:  since many people don’t bother to fill out this section, by being thorough you may gain an 

advantage over competitors. 

 Step 3: After you’ve filled everything out, click “publish” and the page will go live on LinkedIn. 
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Add Product and Service Overview 

 Step 1:  Go to your main company page and choose “products.” 
 Step 2:  After clicking on “edit page” on the right-hand side, choose “edit page” in the drop-down menu, and 

you’ll get to a page with the following: Step 1:  Create multiple variations of this page (we’ll skip this for now). 
Step 2:  Describe what your company offers. 

Call to Action 

In addition to the title, you can include a summary description of your products and services. I also like to use 

this area to include a call to action. 

If someone is spending the time to review your products and services, you don’t want him or her to leave 

without (hopefully) providing contact information. That way you will be able to continue to market to your 

prospect. In exchange for your prospect’s contact information, you should provide something in return  – a free 

report, ebook, etc. 

There are several ways to include calls to action on your products page. One is to build a link into your product 

banner image, similar to the “free demo” offered by Hubspot: 

 

InSegment, a full service digital marketing agency based in Newton, MA,  gained a 200% traffic increase from 

LinkedIn to their website. How? They added banners with a clickable “Learn More” and website URL to the 

top of their LinkedIn company pages: 

http://www.linkedin.com/company/68529
http://www.linkedin.com/company/781738
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Another way is to include a call to action in the description section of the products page. On the overview page, 

you can also add a YouTube video and 3 banner images. 

 Step 3: Next, you can change the order of the products you show.  The first one is the most important, as it will 
also appear on your LinkedIn company home page: 

After you’ve filled everything out, click “publish” and the page will go live on LinkedIn. 

Request Product and Service Recommendations 

Once you’ve added your products and services, you can get recommendations for them. Recommendations are 

very powerful sales tools.  You’ll just need to go to your product page and click on “request 

recommendations.” You’ll get a pre-filled out request form that you can modify — or use as is. 

Careers 

Is hiring and promoting job opportunities important to your company? If so, you may be interested in upgrading 

your company pages to be able to add the “careers” button on your company page. 

http://smallbiztrends.com/2013/08/how-to-create-linkedin-company-page.html 

 

 

 

 

 

 

http://smallbiztrends.com/2013/08/how-to-create-linkedin-company-page.html


52 
 

 
 

The following article, How To Sign Your Business Up For Foursquare – A Step-By-Step Guide By Dylan 

Love and Steve Kovach Feb. 2, 2011, 12:27 PM on http://www.businessinsider.com/how-to-use-

foursquare-for-business-2011-1?op=1 explains in detail how to set up your Google + account for 

business. 

How To Sign Your Business Up For Foursquare – A Step-By-Step Guide 
 

 

Foursquare's rise in popularity over the past year has caused businesses and brands to use the popular check in 

service to promote themselves. 

As Foursquare approaches 6 million worldwide users, it has become more and more valuable for brick and 

mortar businesses to verify their business with the service and offer incentives to get more people in the door. 

We'll walk you through how to sign your business up for Foursquare and offer deals and promotions that will 

have customers lining up. 

http://www.businessinsider.com/how-to-use-foursquare-for-business-2011-1?op=1
http://www.businessinsider.com/how-to-use-foursquare-for-business-2011-1?op=1
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First thing's first: Verify your business 

 

Foursquare 

Claim your spot in the world of Foursquare by verifying your business. Doing this will allow you to promote 

specials to Foursquare users and view the demographics of people who check in. Here's how it works: 

 Create a Foursquare account. Click here to get started. 

 After creating your account, search for your business in the search bar at the top of your screen. (Chances are 
someone has created the location on Foursquare by now). 

 Click the "Claim Venue" link (pictured) to start the verification process. You'll have to provide your business's 
email address and phone number so Foursquare can call and verify. 

Create a special to reward your valued customers and draw in new traffic 

 

https://foursquare.com/signup/?source=logged_out_homepage
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Foursquare 

According to John Coe in The Fundamentals of Business To Business Sales and Marketing, "68% of long-term 

customers stop buying because they just don't feel loved." What if you had a rewards program that was powered 

by Foursquare? What if a customer received 10% off every fifth visit? Foursquare makes it easy to keep track of 

visits and reward your more loyal patrons with mobile coupons, prizes, discounts, or other bonuses. 

Here's how it works: 

 After Foursquare gets in touch with you and verifies your business, you have the option to use the Merchant 
Platform to set up a special for your venue. This can be as simple as offering a free drink to anyone who checks 
in, to offering discounts after someone checks in a certain number of times. Click here to see the special options 
Foursquare offers. 

 When a Foursquare user is nearby, the system will mark your business with a "Special" badge to let them know 
you have an offer. Foursquare also offers free stickers for your shop's window to let passersby know you have a 
special. 

 Once a customer qualifies for a special, an "unlock" screen will show up on their smartphone. Train your 
employees to recognize this so they can give the customer his reward. 

Get to know your customers by tracking who checks in 

 

Foursquare 

When it comes to analytics, Foursquare makes it easy to find your male to female ratio, who your regular 

customers are, the time of day you get the most check-ins, and how your customers checking in compares to the 

customers who are signed up for your loyalty program. You can also see which customers are sharing their 

check ins on Facebook or Twitter and spreading the word to their friends and followers. 

If used correctly, it can yield lots of useful data. If women dominate your store, you can change your marketing 

to appeal to more men, for example. 

http://foursquare.com/business/venues
http://www.amazon.com/Fundamentals-Business-Business-Sales-Marketing/dp/0071408797?tag=bisafetynet-20
http://foursquare.com/business/venues
http://foursquare.com/business/venues
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To view the stats, visit your venue's page after you have verified it with Foursquare. 

 

Larger brands can create custom badges 

 

Foursquare 

Big brands like MTV, The New York Times, and The History Channel have already taken advantage of 

Foursquare's brand pages and badges. It allows you to leave tips and award your followers with a custom badge 

when they have accomplished them. 

For now, you'll have to work with a Foursquare representative directly in order to set up your brand. The 

process could take a few weeks, so be ready for that. 

Here's what you do: 

 Download this form (it's an Excel document) and follow the instructions. You'll have to link your Foursquare 
account to your Twitter page before moving on. 

 The rest of the form asks for basic information for your brand's page including a brief description and images 
you would like to use. Note: Foursquare does not guarantee that every brand will get a page. This is mostly 
reserved for large brands.  

 After you have completed the form, e-mail it to partners@foursquare.com and wait for the Foursquare team to 
get back to you. 

 

 

 

http://foursquare.com/business/brands
http://playfoursquare.s3.amazonaws.com/businesses/4SQ_FPR.xls
mailto:%20partners@foursquare.com


56 
 

Here's a tip: add tips 

 

Foursquare 

After Foursquare verifies your brand and creates your brand page, you will be able to leave tips for your 

followers. In the world of Foursquare, tips are short comments about places you've checked into. 

Brands can leave tips at locations related to their business that will show up when a Foursquare user checks in 

to that venue. 

To add tips, log in with your verified brand account and search for the venue you would like to leave a tip at. 

(You can also do this from Foursquare's smartphone app). You'll see the tip box (pictured above) at the bottom 

left of the venue page. Enter your tip and click share. 

 

Read more: http://www.businessinsider.com/how-to-use-foursquare-for-business-2011-1?op=1#ixzz3eqgNIHWn 

 

 

 

 

 

 

 

 

http://www.businessinsider.com/how-to-use-foursquare-for-business-2011-1?op=1#ixzz3eqgNIHWn
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The following article, How to Start an Account on Yelp (for Businesses) 
found on http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29  
explains the steps to setting up your Yelp account for business. 

 

How to Start an Account on Yelp (for Businesses) 

Yelp is local business and service search engine and social network with a rating system based on user reviews. 

You can add your business to Yelp, however it might already be listed with no prior input from you or anyone 

associated with your business. This article will guide you through the process of adding your business to the 

Yelp search results. 

Steps 

 

http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29
http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29
http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29
http://www.wikihow.com/Start-an-Account-on-Yelp-(for-Businesses)
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Go to the Yelp for Business Owners signup page.  

 

 

Check to make sure if your business is already on Yelp by entering your business name and an address that 

can include a specific street address, neighborhood, city, state, or ZIP/postal code. Click the “Search” button to 

see if your business is already listed in Yelp's search results.  

https://biz.yelp.com/signup
http://www.wikihow.com/Start-an-Account-on-Yelp-(for-Businesses)
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Scroll to the bottom of the page and click the “Add your business to Yelp” link.  

 

http://www.wikihow.com/Start-an-Account-on-Yelp-(for-Businesses)
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Select your country using the drop down menu.  

 

http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29#/Image:Start-an-Account-on-Yelp-%28for-Businesses%29-Step-5-Version-3.jpg
http://www.wikihow.com/Start-an-Account-on-Yelp-(for-Businesses)
http://www.wikihow.com/Start-an-Account-on-Yelp-(for-Businesses)
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Enter your business information including business name, address, city, state/province, ZIP/postal code, 

phone number, and website address.  

 

Use the drop down menus to enter your hours of operation. Select the day using the drop down menu, set 

your opening and closing time and click the “Add Hours” button to add those hours for that particular day. 

Select another day from the first drop down menu and repeat the process to set its hours. Do this for everyday 

that your business is open.  

http://www.wikihow.com/Start-an-Account-on-Yelp-(for-Businesses)
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Select a category and sub-category(optional) using the drop down menus. If you need multiple categories to 

describe your business, click the “Add another category”.  

http://www.wikihow.com/Start-an-Account-on-Yelp-(for-Businesses)
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Enter your email address and click the “Add” button.  

 

http://www.wikihow.com/Start-an-Account-on-Yelp-(for-Businesses)
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Retrieve a verification email from the email address you entered when adding your business and click the link 

to confirm the process and add your business.  

 

http://www.wikihow.com/Start-an-Account-on-Yelp-(for-Businesses)
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      Click the “View Your Business on Yelp” link to see your newly added business listing.  

 

http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29  

 
 

 

 

 

 

 

 

 

 

 

http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29
http://www.wikihow.com/Start-an-Account-on-Yelp-(for-Businesses)


66 
 

 

The following article, How to Create a YouTube Account for Business 

By Kevin King on August 18, 2014 on http://sproutsocial.com/insights/how-to-create-youtube-account/ explains in 

detail how to set up your YouTube account for business. 

 

How to Create a YouTube Account for Business 

As the use of YouTube for businesses continues to grow, it’s essential for brands to establish a presence on the 

site. While networks with short clips are on the rise, the opportunity to create and share longer videos is still a 

vital part of developing your company’s voice. But before you can do any of this, you need to create a YouTube 

account for your company. 

Let’s go over how to get started with creating a YouTube account, help you start formatting your channel page, 

and give you a brief overview of using the YouTube Creator Studio. 

1. How to Create A YouTube Business Account 

All YouTube accounts need to be directly tied to a Google+ account. There are two main ways to tie your brand 

to a YouTube account. 

1. If you already manage a brand Google+ Page, you can use that to create a YouTube account for that brand. 
2. Otherwise, you can create a YouTube account for a brand that will automatically create a Google+ Page for that 

brand. 

 

 

 

 

 

 

http://sproutsocial.com/insights/how-to-create-youtube-account/
http://sproutsocial.com/insights/twitter-vine-app-ios/
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Creating an Account With a Current Google+ Page 

This is the most efficient way to create a YouTube account for your brand. If you don’t have a Google+ page 

for your business, you can learn how to make sure you learn how to create one. Once you’re logged into that 

Google+ page, follow these steps: 

1. Make sure that you’re logged into the Google+ account you want to attach to a YouTube page and go to 
YouTube. 

2. Point your mouse to the top right corner where your page’s thumbnail is and click the dropdown. 
3. When you click the page you want to make a channel for, you’ll see this page: 

 
4. YouTube will take you through a quick tutorial, then you’re ready to start posting content! 

 

 

 

 

 

 

 

 

 

 

http://sproutsocial.com/insights/how-to-create-google-plus-page/
https://www.youtube.com/
http://sproutsocial.com/insights/wp-content/uploads/2014/08/How-To-YouTube-Business_02.png
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Creating a Google+ Page Through YouTube 

Though it’s less efficient, you can use a personal YouTube account to create a YouTube account for your 

brand. This will then create a brand new Google+ page for that account. This assumes that you already have a 

personal Google account. If you don’t, you can create one. 

1. Navigate your way to YouTube  and click on your image thumbnail in the top right corner. 
2. Click on the gear icon next to the button that reads “Creator Studio.” 
3. This page gives you the ability to “See all my channels or create a new channel.” 

 
4. Choose to create a new channel and you’ll see a page that looks like this. 

 
5. You’ll now need to name your company and choose the category that fits best. 
6. YouTube will now give you a tutorial on using the service. This has now created a Google+ page for this account. 

You can find it by clicking through the image in the top right corner. 

2. Your YouTube Channel Page 

This is a look at your new YouTube Channel Page. 

 

The first two tabs that we recommend fill out with information are the “Home” and “About” tabs. 

https://accounts.google.com/signup
http://sproutsocial.com/insights/how-to-create-youtube-account/youtube.com
http://sproutsocial.com/insights/wp-content/uploads/2014/07/Screen-Shot-2014-07-23-at-9.31.27-AM.png
http://sproutsocial.com/insights/wp-content/uploads/2014/07/Screen-Shot-2014-07-23-at-9.31.27-AM.png
http://sproutsocial.com/insights/wp-content/uploads/2014/08/How-To-YouTube-Business_03.png
http://sproutsocial.com/insights/wp-content/uploads/2014/08/How-To-YouTube-Business_041.png
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Home Tab 

Your profile photo will default to the one you’re using on the your Google+ account, so if you ever need to 

change it you’ll need to do it there. Also, remember that YouTube now has cover photos in its One Channel 

layout. To upload your photo, click the “Add channel art” button in the middle of the cover photo area. 

Alternatively, mouse-over the photo space to reveal an edit button in the upper right corner to open a drop-down 

menu. Select “Edit channel art” and then either drag or upload the image you want. The recommended file size 

is 2,560 x 1,440 pixels, but keep in mind that not all of that file will appear on your profile. 

About Tab 

After getting the visuals in place, click the “About” tab on your channel’s home page. Three buttons will appear 

in this section to guide the further development of your YouTube account. 

1. Channel description: In this text box, enter a punchy description of your brand or the type of content that you 
plan on sending out. 

2. Links: This section helps you connect YouTube to your other online profiles. You can select whether to display 
links overlaid on the cover photo and how many links will appear there. It also lets you decide whether or not to 
show how many views your channel has, and when you created the account. 

3. Add Channels: Use this area to highlight your partners, your different departments, or your individual 
employees. If you don’t know of any other YouTube channels you want to feature, you can leave this section 
blank and update it after you’ve gotten acquainted with the platform. 

Need to save time managing social? See how Sprout Social can increase your efficiency and help you 

engage with your audience with a free 30-day trial. Sign up now! 

3. YouTube Creator Studio 

After formatting your channel, you should move over to the “Creator Studio” to create content and manage your 

page. Here are all of the different tabs on that dash. 

 

http://sproutsocial.com/insights/new-youtube-design-2/
http://sproutsocial.com/insights/new-youtube-design-2/
http://sproutsocial.com/pricing
http://sproutsocial.com/insights/wp-content/uploads/2014/08/How-To-YouTube-Business_051.png
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Dashboard 

The customizable YouTube dashboard is the place to go to quickly scan what’s going on with your page. There 

are 5 different widgets that you can add, remove or rearrange to help you quickly get a high level view of your 

page. 

Video Manager 

The video manager is the place to go to manage all of your content. There are also a few unique features that 

can be found on this page. 

1. The ability to live-stream a life event 
2. A place to go to create video playlists 
3. A tab to access your search history 
4. A tab that shows you all of the videos you’ve liked 

As you upload more and more videos, be sure to take advantage of the ability to create playlists. Navigate to the 

Video Manager, which is in the same drop-down menu as the Dashboard. In the Video Manager, mark the 

uploads you want to include and then click on the “Playlists” button. In this menu, you can opt to create a new 

playlist or add on to an existing one. 

Community 

YouTube is just like any other online community that you need to maintain and manage. As your presence 

continues to build, it’s important to continue to engage with your audiences and build relationships. It’s also 

important to find any people who may be vocally dissatisfied with your brand, and handle that as you would on 

any other social network. 

Channel 

There are a ton of features in the channel section that help you personalize your page. One important feature of 

this portion is to decide whether or not you want to monetize your site. If you put out a lot of high quality 

content that you think will get a lot of views, this could be something for your brand to look into in order to start 

generating revenue. 

Analytics 

YouTube has a robust analytics suite. Just like with most aspects of marketing your business, using this data can 

help decide what kind of content that you want to produce. Here are some of the things key things you can look 

at: 

 Audience Demographics 
 Playback Locations 
 Traffic Sources 
 Devices Watched From 
 Audience Retention 
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Create 

Now that you have this all down, it’s time to start creating some content. The first clip you’ll want to upload to 

the network is a trailer for your channel. Depending on your industry or the specific focus of your channel, this 

trailer could take many different forms. If it’s your main brand account, then the trailer can be a general look at 

what your company, product, or services are all about. If you’ve created a dedicated account for a special 

promotion or a unique purpose, then it might be a more specific or unusual video to convey the details of the 

program. 

Want more ideas on how to promote your YouTube channel? YouTube has three social features that help 

businesses and brands, so there’s more to learn! 

 
 

http://sproutsocial.com/insights/how-to-create-youtube-account/ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://sproutsocial.com/insights/youtube-social-features-businesses-brands/
http://sproutsocial.com/insights/youtube-social-features-businesses-brands/
http://sproutsocial.com/insights/how-to-create-youtube-account/
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The following article, How to Set Up Instagram for Business | A Guide 
By Ruby Rusine, February 22, 2015 Instagram on www.business2community.com/instagram/set-instagram-business-

guide-01165005 explains in detail how to set up your Instagram account for business. 

 

How to Set Up Instagram for Business | A Guide 

This article on how to set up Instagram for business is for those who are thinking of signing up but don’t know 

how, and where to start. 

 This is NOT for those who are already on Instagram. 
 This is NOT for the Instagram “expert.” 

I heard about this social media platform when it launched in October 6, 2010. It has grown in leaps and bounds 

since. 

It is thriving! 

Know the Instagrammers 

Today, it is considered to be”the fastest growing social network among marketers worldwide.” For the first time 

last year, according to Pew Research, more than half (53%) of internet-using adults between the age of 18-29 

use Instagram. Not only that, about half of them use it daily. The data would answer a question that many 

businesses have, “Should I set up an account on Instagram for business? Is it the best tool for us?” Logic would 

tell that you go where your clients are, wouldn’t you? Ya know, you “go fishing where…,” you get the point, 

right? 

According to Instagram: 

Recommended for YouWebcast: Relationship Marketing: How to Build a Relationship that Converts to Sales 

 70% of Instagram users are located outside the U.S. 
 5 billion likes daily 
 70 million average photos are shared everyday 

Companies are starting to see its potential as a marketing platform for their products and services. 

http://www.business2community.com/instagram
http://www.business2community.com/instagram/set-instagram-business-guide-01165005
http://www.business2community.com/instagram/set-instagram-business-guide-01165005
http://www.pewinternet.org/2015/01/09/social-media-update-2014/
http://webcasts.business2community.com/events/relationship-marketing-how-to-build-a-relationship-that-converts-to-sales?utm_source=B2C&utm_medium=Article-Promo&utm_campaign=Webcast07092015
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If your niche market is the millenials but you haven’t set up account on yet. It is not too late to join. You can 

start now. 

So… 

How do you set up a business profile on Instagram?  

We are going to use the image (below) as a guide as we go over the numbered icons. When I started on 

Instagram, I couldn’t find a guide so I fiddled with it. My intentions in writing this are: 

 to help you understand what each icon is for; 
 how to use it; and, 
 what is in it for your business. 

Also, I included some tips that I have learned along the way. 

Before you proceed, note that this is long. In fact this is the longest article I’ve ever written. My advice for you 

is to save or bookmark this for reference. 
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1. Profile Picture 

image: http://cdn2.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_guide_profile_1.jpg.jpg 

 

Profile image size on Instagram is 150×150 pixel. It will be cropped into a circle so choose a photo well. To add 

(or later change) your profile photo, tap the circle/photo once. Then you will be given options to: 

1. Import profile photo from Facebook. 
2. Import profile photo from Twitter. 
3. Take your own photo, a.k.a., selfie. 
4. Choose photo from library. 

Instagram for Business Tip: Choose an image that best represents your brand or products and services. It 

could either be a logo, or yourself is you are a solopreneur. 

 

2. Instagram Settings | The Gear 

image: http://cdn2.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_guide_settings_2.jpg.jpg 

 

You can (re)configure this later. It is divided into different sections: 

~ Follow People 
This is if you want to get more people following you right away. Growing it organically takes time and a lot of 

work. 

a) Find Facebook Friends 

Share settings: connect to other social media platforms. This is one way for you to give your photo extra 

exposure. Personally whether or not this is best for you, I’d say, test it. 

b) Find Contacts – sync Instagram with your contacts list 

c) Invite Friends 

~ Account  
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This is where you can edit your profile, change password, see all the photos you’ve liked, and set up account 

profile either as private or public. 

Instagram for Business Tip: Set up a public profile for your business not a private profile. That is unless, you 

have a business that you do not want the public to see. 

~ Other Settings 

Link (un-link) Instagram to other social media profiles so you can automatically cross-post photo, notification 

settings, whether you want to save original photos and whether you want video to preload without or only on 

wi-fi. 

Instagram Tip for Business: If you plan to cross-post photo to your other social media platforms, note that 

each platforms have different “culture.” 

~ Support 

 Instagram Help Center 
Instagram for Business Tip: I highly recommend that you take the time explore this once you get settled in on 
Instagram. Check “Basics,”scroll down and tap “Instagram for Business.” It has tips for companies. Very helpful 
to get you started. 

 Report a problem. 
Here you can report spam or abuse, if something doesn’t work, or simply send feedback. 

– About (Instagram) 

 Ads: General idea about how users may handle any ad they see. 
 Blog 

Stay on top of what’s happening in. Also, you can read about featured Instagrammers and learn from them as 

well. 

 Privacy Policy 
 Terms of Service (TOS) 
 Version 

~ Clear Search History 

~ Log Out 

Instagram for Business Tip: Take the time to read ads, privacy policy and terms of service to make sure that 

what you’re posting or doing does not violate privacy and TOS. You want to stay on Instagram and 

Instagrammers good side, right? 
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3. @username 

image: http://cdn2.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_guide_username_3.jpg.jpg 

Decide on whether you would use your name or your company name. What you choose 

becomes your Instagram URL, like this: www.instagram.com/[yourinstagram_username], which you can put on your 

business card or share in social media. 

Instagram for Business Tip: Keep it short. 2-3 words is optimal. You would’t want a long URL on your 

business card. 

 

4. Posts 

image: http://cdn.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_guide_posts_4.jpg.jpg 

 

The number you see in this example pertains to the number of images already posted. When tapped, it takes you 

down to your image gallery. 

 

5. Followers 

image: http://cdn.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_guide_followers_5.jpg.jpg 

 Instagram Tip for Business: Would be a good idea to regularly review who already followed you and who 

you want to follow back. 

 

 

 

 

http://socialsuccessmarketing.com/wp-content/uploads/2015/02/instagram_for_business_guide_username_3.jpg
http://socialsuccessmarketing.com/wp-content/uploads/2015/02/instagram_for_business_guide_username_3.jpg
http://socialsuccessmarketing.com/wp-content/uploads/2015/02/instagram_for_business_guide_username_3.jpg
http://socialsuccessmarketing.com/wp-content/uploads/2015/02/instagram_for_business_guide_username_3.jpg
http://socialsuccessmarketing.com/wp-content/uploads/2015/02/instagram_for_business_guide_username_3.jpg
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6. Following 

image: http://cdn.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_guide_following_6.jpg.jpg 

 Listed in here is everyone that you followed. 

Instagram for Business Tip: When following your competitor, you can check out people they are following, 

and the hashtags they are using by using the search future. 

 

7. Edit Your profile (Bio) 

image: http://cdn2.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_guide_profile_bio_7.jpg.jpg 

This is one of the most important real estate of your account. It is your “Instagram business 

card.” If filled out this makes it easier for those checking you out to follow you – or not. Also, this is the only section of 

your Instagram account where a URL is clickable. 

Instagram for Business Tip: You only have 150 characters for your profile. Be clear with information that you 

are sharing about who you are and what you do as a company. Don’t leave this blank! 

 

8 & 9 Galleries 

image: http://cdn2.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_guide_gallery_tiled_8.jpg.jpg 

 

Image view options, either as tiled gallery or in one column, one at a time. 

image: http://cdn2.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_guide_gallery_individual_image_9.jpg.jpg 

 
10. Location 

http://socialsuccessmarketing.com/wp-content/uploads/2015/02/instagram_for_business_guide_profile_bio_7.jpg
http://socialsuccessmarketing.com/wp-content/uploads/2015/02/instagram_for_business_guide_profile_bio_7.jpg
http://socialsuccessmarketing.com/wp-content/uploads/2015/02/instagram_for_business_guide_profile_bio_7.jpg
http://socialsuccessmarketing.com/wp-content/uploads/2015/02/instagram_for_business_guide_profile_bio_7.jpg
http://socialsuccessmarketing.com/wp-content/uploads/2015/02/instagram_for_business_guide_profile_bio_7.jpg
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Turn this on if you want to add location to images that you post. 

Instagram for Business Tip: All photos that you geo-tag will show in a map. If you are a brick and mortar  

image: http://cdn.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_location_109.jpg.jpg 

store, I’d recommend that you include location when posting image about your product or service. 

Location is a great tool for brand exposure, and for your clients to find your business. 

 

11. Tagged Images 

image: http://cdn.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_images_tagged_11.jpg.jpg 

 

If you’re looking for images that a customer tagged you in, this is where to find them. 

 

12. Gallery 

image: http://cdn2.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_images_gallery_12.jpg.jpg 

 

This is an array of your images with a tiled view option as shown in #8 as an example. You may tap an image to 

see it by itself and to see who liked it and left a comment. 

Instagram Tip for Business: If you are a business, do not leave the caption blank! Make the caption relevant to 

the image and your brand. If possible, include a CTA. 

image: http://cdn.business2community.com/wp-content/uploads/2015/02/instagram-tip-image-caption-

link.jpg.jpg 
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13. Home 

image: http://cdn2.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_notification_newsfeed_12.jpg.jpg 

 

This is the news feed. When tapped it will show you a gallery of images that people posted. 
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14. Search 

image: http://cdn.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_images_search_14.jpg.jpg 

 

This is one feature that I use often. You can: 

1. Type text: This is the firs option that you’ll see. You can type text then have the option to search current users 
and hashtags. 

2. Search by photos & people: These are people and photos that Instagram algorithm pulls out based on your 
preferences and activities. 

Instagram for Business Tip: You cam use this to search for leads, influencers and hashtags. 

 

15. The camera or the Instagram icon 

image: http://cdn2.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_instagram_camera_15.jpg.jpg 

 

When tapped you will then see the following: 

15-a) You can tap “X” if you want to close the screen, like when closing a tab (or window) when using a 

computer. 

15-b) When tapped, the “rule of thirds” appears. The rule of thirds is a principle that professional photographers 

mentally bear in mind when taking a photo. Tapping this on Instagram to show, when taking a photo, sure is 

very handy. 

Instagram Tip for Business: Put the subject of your photo where the points intersect, not IN the square. 

15-c) If you like to take a selfie and post it directly on IG, this is the button that you use. Of course, you can also 

use this as a mirror. :D 

15-d) You tap this if you like to use photos or videos from your device’s photo library. 

15-e) This blue icon becomes the camera shutter when tapped. 

15-f) If you like to take and post a video, this is what you should tap. Note: the blue icon, turns red, when 

you’re in video mode. 

image: http://cdn.business2community.com/wp-content/uploads/2015/02/instagram-icon-business-tips-

768x1024.jpg.jpg 
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16. Notifications 

image: http://cdn2.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_instagram_notifications_16.jpg.jpg 

 

Do you want to see who left a comment, liked a photo and who followed you? This is where to find them. It is 

the equivalent of “Activity” for Facebook Business Pages. 

 

17. Back to Profile 

image: http://cdn.business2community.com/wp-

content/uploads/2015/02/instagram_for_business_instagram_personal_profile_17.jpg.jpg 

 

When tapped, the button takes you back to your profile. 

Ready to setup Instagram for business now? Did I miss anything? 

 

Read more at http://www.business2community.com/instagram/set-instagram-business-guide-

01165005#KP9eBmBpWCFRRFi6.99 
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SOCIAL MEDIA POSTING STRATEGY 

 

DAY & TIME FACEBOOK TWITTER GOOGLE+  PINTEREST  INSTAGRAM 

MON.  12 / 3 / 5 9 - 11 1 - 4 3 - 4 

TUES. 9 / 1 / 3 12 / 3 / 5 9 - 11 1 - 4 3 - 4 
WED. 3 12 / 3 / 5 9 - 11 1 - 4 3 - 4 

THURS. 1-4 12 / 3 / 5 9 - 11 1 - 4 3 - 4 
FRI. 9 / 1 / 3 12 / 3 / 5 9 - 11 3  

SAT. 12 - 1   ANYTIME  
SUN. 12 - 1   ANYTIME  

 

 

 

 

 

 

 

 

 

 
 



85 
 

Resources 
 

What are the types of Facebook pages and which category is right for your business? by Anna Gervai  in 

www.marketinggum.com/types-of-facebook-pages-for-business/ 

How to Start a Twitter Account for Your Business By Anna Washenko on June 17, 2014 on 

sproutsocial.com/insights/how-to-start-twitter-account/ 

Pinterest for Business: Everything You Need to Know 
By Brittney Helmrich, Business News Daily Staff Writer February 23, 2015 09:06 am EST  on 

www.businessnewsdaily.com/7552-pinterest-business-guide.html 

How to set up a Google Plus business page 
By Kristi Hines, Business News Daily Staff Writer February 23, 2015 09:06 am EST  on 

www.wordtracker.com/academy/social-media-marketing/google-plus/how-to-set-up-google-plus-business-

page 

How to Create a LinkedIn Company Page That Drives Sales 

By Margie Zable Fisher, Aug 25, 2013 on http://smallbiztrends.com/2013/08/how-to-create-linkedin-company-

page.html 

 

How To Sign Your Business Up For Foursquare – A Step-By-Step Guide By Dylan Love and Steve Kovach Feb. 

2, 2011, 12:27 PM on http://www.businessinsider.com/how-to-use-foursquare-for-business-2011-1?op=1 

How to Start an Account on Yelp (for Businesses) 
found on http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29 

How to Create a YouTube Account for Business 

By Kevin King on August 18, 2014 on http://sproutsocial.com/insights/how-to-create-youtube-account/ 

How to Set Up Instagram for Business | A Guide 
By Ruby Rusine, February 22, 2015 Instagram on www.business2community.com/instagram/set-instagram-business-

guide-01165005 

 

Social Media Best Practices & Posting Guidelines for Beginners 

Published March 18, 2015 By Julie Kennedy on  

http://www.artonicweb.com/blog/social-media-best-practices-posting-guidelines-beginners/ 

http://www.marketinggum.com/author/anna/
http://www.marketinggum.com/types-of-facebook-pages-for-business/
http://sproutsocial.com/insights/how-to-start-twitter-account/
http://www.businessnewsdaily.com/7552-pinterest-business-guide.html
http://www.wordtracker.com/academy/authors/kristi-hines
http://www.wordtracker.com/academy/social-media-marketing/google-plus/how-to-set-up-google-plus-business-page
http://www.wordtracker.com/academy/social-media-marketing/google-plus/how-to-set-up-google-plus-business-page
http://smallbiztrends.com/author/margiefisher
http://smallbiztrends.com/2013/08/how-to-create-linkedin-company-page.html
http://smallbiztrends.com/2013/08/how-to-create-linkedin-company-page.html
http://www.businessinsider.com/how-to-use-foursquare-for-business-2011-1?op=1
http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29
http://www.wikihow.com/Start-an-Account-on-Yelp-%28for-Businesses%29
http://sproutsocial.com/insights/how-to-create-youtube-account/
http://www.business2community.com/instagram
http://www.business2community.com/instagram/set-instagram-business-guide-01165005
http://www.business2community.com/instagram/set-instagram-business-guide-01165005
http://www.artonicweb.com/blog/social-media-best-practices-posting-guidelines-beginners/
http://www.artonicweb.com/blog/author/julie/
http://www.artonicweb.com/blog/social-media-best-practices-posting-guidelines-beginners/

